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(Pub. L. 104-127, title V, §564, Apr. 4, 1996, 110
Stat. 1074.)

SUBCHAPTER V—POPCORN

§7481. Findings and declaration of policy
(a) Findings
Congress finds that—
(1) popcorn is an important food that is a
valuable part of the human diet;
(2) the production and processing of popcorn
plays a significant role in the economy of the
United States in that popcorn is processed by
several popcorn processors, distributed
through wholesale and retail outlets, and con-
sumed by millions of people throughout the
United States and foreign countries;
(3) popcorn must be of high quality, readily
available, handled properly, and marketed ef-
ficiently to ensure that the benefits of popcorn
are available to the people of the United
States;
(4) the maintenance and expansion of exist-
ing markets and uses and the development of
new markets and uses for popcorn are vital to
the welfare of processors and persons con-
cerned with marketing, using, and producing
popcorn for the market, as well as to the agri-
cultural economy of the United States;
() the cooperative development, financing,
and implementation of a coordinated program
of popcorn promotion, research, consumer in-
formation, and industry information is nec-
essary to maintain and expand markets for
popcorn; and
(6) popcorn moves in interstate and foreign
commerce, and popcorn that does not move in
those channels of commerce directly burdens
or affects interstate commerce in popcorn.
(b) Policy

It is the policy of Congress that it is in the
public interest to authorize the establishment,
through the exercise of the powers provided in
this subchapter, of an orderly procedure for de-
veloping, financing (through adequate assess-
ments on unpopped popcorn processed domesti-
cally), and carrying out an effective, continu-
ous, and coordinated program of promotion, re-
search, consumer information, and industry in-
formation designed to—

(1) strengthen the position of the popcorn in-
dustry in the marketplace; and

(2) maintain and expand domestic and for-
eign markets and uses for popcorn.

(¢) Purposes
The purposes of this subchapter are to—

(1) maintain and expand the markets for all
popcorn products in a manner that—

(A) is not designed to maintain or expand
any individual share of a producer or proc-
essor of the market;

(B) does not compete with or replace indi-
vidual advertising or promotion efforts de-
signed to promote individual brand name or
trade name popcorn products; and

(C) authorizes and funds programs that re-
sult in government speech promoting gov-
ernment objectives; and

(2) establish a nationally coordinated pro-
gram for popcorn promotion, research, con-
sumer information, and industry information.
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(d) Statutory construction

This subchapter treats processors equitably.
Nothing in this subchapter—

(1) provides for the imposition of a trade bar-
rier to the entry into the United States of im-
ported popcorn for the domestic market; or

(2) provides for the control of production or
otherwise limits the right of any individual
processor to produce popcorn.

(Pub. L. 104-127, title V, §572, Apr. 4, 1996, 110
Stat. 1074.)

§ 7482, Definitions

In this subchapter (unless the context other-
wise requires):

(1) Board

The term ‘‘Board’” means the Popcorn Board
established under section 7484(b) of this title.

(2) Commerce

The term ‘‘commerce’ means interstate, for-
eign, or intrastate commerce.

(3) Consumer information

The term ‘‘consumer information’ means in-
formation and programs that will assist con-
sumers and other persons in making evalua-
tions and decisions regarding the purchase,
preparation, and use of popcorn.

(4) Department

The term ‘“‘Department’” means the Depart-
ment of Agriculture.

(5) Industry information

The term ‘“‘industry information’ means in-
formation or a program that will lead to the
development of—

(A) new markets, new marketing strate-
gies, or increased efficiency for the popcorn
industry; or

(B) activities to enhance the image of the
popcorn industry.

(6) Marketing

The term ‘“‘marketing” means the sale or
other disposition of unpopped popcorn for
human consumption in a channel of com-
merce, but does not include a sale or disposi-
tion to or between processors.

(7) Order

The term ‘‘order’” means an order issued
under section 7483 of this title.
(8) Person

The term ‘‘person’” means an individual,

group of individuals, partnership, corporation,
association, or cooperative, or any other legal
entity.

(9) Popcorn

The term ‘‘popcorn’” means unpopped pop-
corn (Zea Mays L) that is—
(A) commercially grown;
(B) processed in the United States by
shelling, cleaning, or drying; and
(C) introduced into a channel of commerce.

(10) Process

The term ‘‘process’” means to shell, clean,
dry, and prepare popcorn for the market, but
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