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(A) any motorized, off-highway vehicle de-
signed to travel on 3 or 4 wheels, having a 
seat designed to be straddled by the operator 
and handlebars for steering control; but 

(B) does not include a prototype of a mo-
torized, off-highway, all-terrain vehicle or 
other motorized, off-highway, all-terrain ve-
hicle that is intended exclusively for re-
search and development purposes unless the 
vehicle is offered for sale. 

(2) ATV action plan 

The term ‘‘ATV action plan’’ means a writ-
ten plan or letter of undertaking that de-
scribes actions the manufacturer or distribu-
tor agrees to take to promote ATV safety, in-
cluding rider training, dissemination of safety 
information, age recommendations, other poli-
cies governing marketing and sale of the 
ATVs, the monitoring of such sales, and other 
safety related measures, and that is substan-
tially similar to the plans described under the 
heading ‘‘The Undertakings of the Companies 
in the Commission Notice’’ published in the 
Federal Register on September 9, 1998 (63 FR 
48199–48204). 

(Pub. L. 92–573, § 42, as added Pub. L. 110–314, 
title II, § 232(a), Aug. 14, 2008, 122 Stat. 3071.) 

CODIFICATION 

August 14, 2008, referred to in subsec. (a)(2)(B), was in 

the original ‘‘the date of enactment of the Act’’ and 

was translated as reading ‘‘the date of enactment of the 

Consumer Product Safety Improvement Act of 2008’’, 

which enacted this section, to reflect the probable in-

tent of Congress. 

EFFECTIVE DATE 

Subsec. (c) of this section effective on the date that 

is 30 days after Aug. 14, 2008, see section 239(a) of Pub. 

L. 110–314, set out as an Effective Date of 2008 Amend-

ment note under section 2051 of this title. 

DEADLINE FOR RULE BY CONSUMER PRODUCT SAFETY 

COMMISSION ON STANDARDS FOR ALL TERRAIN VEHI-

CLES 

Pub. L. 112–28, § 9, Aug. 12, 2011, 125 Stat. 282, provided 

that: ‘‘The Commission shall issue the final rule de-

scribed in section 42(d) of the Consumer Product Safety 

Act (15 U.S.C. 2089(d)) not later than 1 year after the 

date of enactment of this Act [Aug. 12, 2011].’’ 

CHAPTER 48—HOBBY PROTECTION 
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§ 2101. Marking requirements 

(a) Political items 

The manufacture in the United States, or the 
importation into the United States, for intro-
duction into or distribution in commerce of any 
imitation political item which is not plainly and 
permanently marked with the calendar year in 
which such item was manufactured, is unlawful 
and is an unfair or deceptive act or practice in 
commerce under the Federal Trade Commission 
Act [15 U.S.C. 41 et seq.]. 

(b) Coins and other numismatic items 

The manufacture in the United States, or the 
importation into the United States, for intro-
duction into or distribution in commerce of any 
imitation numismatic item which is not plainly 
and permanently marked ‘‘copy’’, is unlawful 
and is an unfair or deceptive act or practice in 
commerce under the Federal Trade Commission 
Act [15 U.S.C. 41 et seq.]. 

(c) Rules and regulations 

The Federal Trade Commission shall prescribe 
rules for determining the manner and form in 
which items described in subsection (a) or (b) of 
this section shall be permanently marked. 

(d) Exemption 

Subsections (a) and (b), and regulations under 
subsection (c) of this section, shall not apply to 
any common carrier or contract carrier or 
freight forwarder with respect to an imitation 
political item or imitation numismatic item re-
ceived, shipped, delivered, or handled by it for 
shipment in the ordinary course of its business. 

(Pub. L. 93–167, § 2, Nov. 29, 1973, 87 Stat. 686.) 

REFERENCES IN TEXT 

The Federal Trade Commission Act, referred to in 

subsecs. (a) and (b), is act Sept. 26, 1914, ch. 311, 38 Stat. 

717, as amended, which is classified generally to sub-

chapter I (§ 41 et seq.) of chapter 2 of this title. For 

complete classification of this Act to the Code, see sec-

tion 58 of this title and Tables. 

EFFECTIVE DATE 

Pub. L. 93–167, § 8, Nov. 29, 1973, 87 Stat. 687, provided 

that: ‘‘This Act [enacting this chapter] shall apply only 

to imitation political items and imitation numismatic 

items manufactured after the date of enactment of this 

Act [Nov. 29, 1973].’’ 

SHORT TITLE 

Pub. L. 93–167, § 1, Nov. 29, 1973, 87 Stat. 686, provided: 

‘‘That this Act [enacting this chapter] may be cited as 

the ‘Hobby Protection Act’.’’ 

§ 2102. Private enforcement 

If any person violates section 2101(a) or (b) of 
this title or a rule under section 2101(c) of this 
title, any interested person may commence a 
civil action for injunctive relief restraining such 
violation, and for damages, in any United States 
District Court for a district in which the defend-
ant resides or has an agent. In any such action, 
the court may award the costs of the suit, in-
cluding reasonable attorneys’ fees. 

(Pub. L. 93–167, § 3, Nov. 29, 1973, 87 Stat. 686.) 

§ 2103. Enforcement by Federal Trade Commis-
sion 

(a) Statutory authority 

Except as provided in section 2102 of this title, 
this chapter shall be enforced by the Federal 
Trade Commission under the Federal Trade 
Commission Act [15 U.S.C. 41 et seq.]. 

(b) Incorporation of Federal Trade Commission 
Act provisions 

The Commission shall prevent any person 
from violating the provisions of this chapter in 
the same manner, by the same means, and with 
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the same jurisdiction, powers, and duties as 
though all applicable terms and provisions of 
the Federal Trade Commission Act [15 U.S.C. 41 
et seq.] were incorporated into and made a part 
of this chapter; and any such person violating 
the provisions of this chapter shall be subject to 
the penalties and entitled to the privileges and 
immunities provided in said Federal Trade Com-
mission Act, in the same manner, by the same 
means, and with the same jurisdiction, powers, 
and duties as though the applicable terms and 
provisions of the said Federal Trade Commission 
Act were incorporated into and made a part of 
this chapter. 

(Pub. L. 93–167, § 4, Nov. 29, 1973, 87 Stat. 686.) 

REFERENCES IN TEXT 

The Federal Trade Commission Act, referred to in 

text, is act Sept. 26, 1914, ch. 311, 38 Stat. 717, as amend-

ed, which is classified generally to subchapter I (§ 41 et 

seq.) of chapter 2 of this title. For complete classifica-

tion of this Act to the Code, see section 58 of this title 

and Tables. 

§ 2104. Imports 

Any item imported into the United States in 
violation of section 2101(a) or (b) of this title or 
regulations under section 2101(c) of this title 
shall be subject to seizure and forfeiture under 
the customs laws. 

(Pub. L. 93–167, § 5, Nov. 29, 1973, 87 Stat. 687.) 

§ 2105. Application of other laws 

The provisions of this chapter are in addition 
to, and not in substitution for or limitation of, 
the provisions of any other law of the United 
States or of the law of any State. 

(Pub. L. 93–167, § 6, Nov. 29, 1973, 87 Stat. 687.) 

§ 2106. Definitions 

For purposes of this chapter: 
(1) The term ‘‘original political item’’ means 

any political button, poster, literature, stick-
er, or any advertisement produced for use in 
any political cause. 

(2) The term ‘‘imitation political item’’ 
means an item which purports to be, but in 
fact is not, an original political item, or which 
is a reproduction, copy, or counterfeit of an 
original political item. 

(3) The term ‘‘original numismatic item’’ 
means anything which has been a part of a 
coinage or issue which has been used in ex-
change or has been used to commemorate a 
person or event. Such term includes coins, to-
kens, paper money, and commemorative med-
als. 

(4) The term ‘‘imitation numismatic item’’ 
means an item which purports to be, but in 
fact is not, an original numismatic item or 
which is a reproduction, copy, or counterfeit 
of an original numismatic item. 

(5) The term ‘‘commerce’’ has the same 
meaning as such term has under the Federal 
Trade Commission Act [15 U.S.C. 41 et seq.]. 

(6) The term ‘‘Commission’’ means the Fed-
eral Trade Commission. 

(7) The term ‘‘United States’’ means the 
States, the District of Columbia, and the Com-
monwealth of Puerto Rico. 

(Pub. L. 93–167, § 7, Nov. 29, 1973, 87 Stat. 687.) 

REFERENCES IN TEXT 

The Federal Trade Commission Act, referred to in 

par. (5), is act Sept. 26, 1914, ch. 311, 38 Stat. 717, as 

amended, which is classified generally to subchapter I 

(§ 41 et seq.) of chapter 2 of this title. For complete clas-

sification of this Act to the Code, see section 58 of this 

title and Tables. 

CHAPTER 49—FIRE PREVENTION AND 
CONTROL 

Sec. 

2201. Congressional findings. 

2202. Declaration of purpose. 

2203. Definitions. 

2204. United States Fire Administration. 

2205. Public education. 

2206. National Academy for Fire Prevention and 

Control. 

2207. Fire technology. 

2208. National Fire Data Center. 

2209. Master plans. 

2210. Reimbursement for costs of firefighting on 

Federal property. 

2211. Review of fire prevention codes. 

2212. Fire safety effectiveness statements. 

2213. Annual conference. 

2214. Public safety awards. 

2215. Reports to Congress and President. 

2216. Authorization of appropriations. 

2217. Public access to information. 

2218. Administrative provisions. 

2219. Assistance to Consumer Product Safety Com-

mission. 

2220. Arson prevention, detection, and control. 

2221. Arson prevention grants. 

2222, 2223. Repealed. 

2223a. Review. 

2223b. Working group. 

2223c. Report and recommendations. 

2223d. Annual revision of recommendations. 

2223e. ‘‘Emergency response personnel’’ defined. 

2224. Listings of places of public accommodation. 

2225. Fire prevention and control guidelines for 

places of public accommodation. 

2225a. Prohibiting Federal funding of conferences 

held at non-certified places of public ac-

commodation. 

2226. Dissemination of fire prevention and control 

information. 

2227. Fire safety systems in federally assisted 

buildings. 

2228. CPR training. 

2229. Firefighter assistance. 

2229a. Staffing for adequate fire and emergency re-

sponse. 

2230. Surplus and excess Federal equipment. 

2231. Cooperative agreements with Federal facili-

ties. 

2232. Burn research. 

2233. Removal of civil liability barriers that dis-

courage the donation of fire equipment to 

volunteer fire companies. 

2234. Encouraging adoption of standards for fire-

fighter health and safety. 

§ 2201. Congressional findings 

The Congress finds that— 
(1) The National Commission on Fire Pre-

vention and Control, established pursuant to 
Public Law 90–259, has made an exhaustive and 
comprehensive examination of the Nation’s 
fire problem, has made detailed findings as to 
the extent of this problem in terms of human 
suffering and loss of life and property, and has 
made ninety thoughtful recommendations. 
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