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1 So in original. Probably should be subsection ‘‘(f),’’. 

title 5, while away from their homes or regular 
places of business in the performance of services 
for the Commission. 

(c) Assistance 

(1) In general 

The Director of the Office of Financial Edu-
cation of the Department of the Treasury shall 
provide assistance to the Commission, upon 
request of the Commission, without reim-
bursement. 

(2) Detail of Government employees 

Any Federal Government employee may be 
detailed to the Commission without reim-
bursement, and such detail shall be without 
interruption or loss of civil service status or 
privilege. 

(Pub. L. 108–159, title V, § 516, Dec. 4, 2003, 117 
Stat. 2008.) 

§ 9706. Studies by the Comptroller General 

(a) Effectiveness study 

Not later than 3 years after December 4, 2003, 
the Comptroller General of the United States 
shall submit a report to Congress assessing the 
effectiveness of the Commission in promoting fi-
nancial literacy and education. 

(b) Study and report on the need and means for 
improving financial literacy among consum-
ers 

(1) Study required 

The Comptroller General of the United 
States shall conduct a study to assess the ex-
tent of consumers’ knowledge and awareness 
of credit reports, credit scores, and the dispute 
resolution process, and on methods for im-
proving financial literacy among consumers. 

(2) Factors to be included 

The study required under paragraph (1) shall 
include the following issues: 

(A) The number of consumers who view 
their credit reports. 

(B) Under what conditions and for what 
purposes do consumers primarily obtain a 
copy of their consumer report (such as for 
the purpose of ensuring the completeness 
and accuracy of the contents, to protect 
against fraud, in response to an adverse ac-
tion based on the report, or in response to 
suspected identity theft) and approximately 
what percentage of the total number of con-
sumers who obtain a copy of their consumer 
report do so for each such primary purpose. 

(C) The extent of consumers’ knowledge of 
the data collection process. 

(D) The extent to which consumers know 
how to get a copy of a consumer report. 

(E) The extent to which consumers know 
and understand the factors that positively or 
negatively impact credit scores. 

(3) Report required 

Before the end of the 12-month period begin-
ning on December 4, 2003, the Comptroller 
General shall submit a report to Congress on 
the findings and conclusions of the Comptrol-
ler General pursuant to the study conducted 
under this subsection, together with such rec-

ommendations for legislative or administra-
tive action as the Comptroller General may 
determine to be appropriate, including recom-
mendations on methods for improving finan-
cial literacy among consumers. 

(Pub. L. 108–159, title V, § 517, Dec. 4, 2003, 117 
Stat. 2008.) 

DEFINITIONS 

For definitions of terms used in this section, see sec-
tion 2 of Pub. L. 108–159, set out as a note under section 
1681 of Title 15, Commerce and Trade. 

§ 9707. The national public service multimedia 
campaign to enhance the state of financial 
literacy 

(a) In general 

The Secretary of the Treasury (in this section 
referred to as the ‘‘Secretary’’), after review of 
the recommendations of the Commission, as 
part of the national strategy, shall develop, im-
plement, and conduct a pilot national public 
service multimedia campaign to enhance the 
state of financial literacy and education in the 
United States. 

(b) Program requirements 

(1) Public service campaign 

The Secretary, after review of the recom-
mendations of the Commission, shall select 
and work with a nonprofit organization or or-
ganizations that are especially well-qualified 
in the distribution of public service cam-
paigns, and have secured private sector funds 
to produce the pilot national public service 
multimedia campaign. 

(2) Development of multimedia campaign 

The Secretary, after review of the recom-
mendations of the Commission, shall develop, 
in consultation with nonprofit, public, or pri-
vate organizations, especially those that are 
well qualified by virtue of their experience in 
the field of financial literacy and education, to 
develop the financial literacy national public 
service multimedia campaign. 

(3) Focus of campaign 

The pilot national public service multimedia 
campaign shall be consistent with the na-
tional strategy, and shall promote the toll- 
free telephone number and the website devel-
oped under this chapter. 

(c) Multilingual 

The Secretary may develop the multimedia 
campaign in languages other than English, as 
the Secretary deems appropriate. 

(d) Performance measures 

The Secretary shall develop measures to 
evaluate the effectiveness of the pilot national 
public service multimedia campaign, as meas-
ured by improved financial decision making 
among individuals. 

(e) Report 

For each fiscal year for which there are appro-
priations pursuant to the authorization in sub-
section (e),1 the Secretary shall submit a report 
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