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Subsec. (g)(2)(A)(v). Pub. L. 107–171, § 10604(c)(4), in-
serted ‘‘contains’’ before ‘‘any payment’’. 

1996—Subsec. (c)(4)(A). Pub. L. 104–127, § 662(1), sub-
stituted ‘‘of the statement, or, in the case of a State 
which (under the applicable State law provisions of the 
Uniform Commercial Code) allows the electronic filing 
of financing statements without the signature of the 
debtor, is an electronically reproduced copy of the 
statement’’ for ‘‘thereof’’. 

Subsec. (c)(4)(B), (C). Pub. L. 104–127, § 662(2), inserted 
‘‘other than in the case of an electronically reproduced 
copy of the statement,’’ before ‘‘is’’. 

EFFECTIVE DATE OF 2008 AMENDMENT 

Amendment of this section and repeal of Pub. L. 
110–234 by Pub. L. 110–246 effective May 22, 2008, the 
date of enactment of Pub. L. 110–234, see section 4 of 
Pub. L. 110–246, set out as an Effective Date note under 
section 8701 of this title. 

TERMINATION OF TRUST TERRITORY OF THE PACIFIC 
ISLANDS 

For termination of Trust Territory of the Pacific Is-
lands, see note set out preceding section 1681 of Title 
48, Territories and Insular Possessions. 

§ 1632. Repealed. Pub. L. 107–171, title VII, § 7303, 
May 13, 2002, 116 Stat. 455 

Section, Pub. L. 99–198, title XIV, § 1436, Dec. 23, 1985, 
99 Stat. 1558, related to market expansion research. 

§ 1632a. Value-added agricultural product market 
development grants 

(a) Definitions 

In this section: 

(1) Beginning farmer or rancher 

The term ‘‘beginning farmer or rancher’’ has 
the meaning given the term in section 1991(a) 
of this title. 

(2) Family farm 

The term ‘‘family farm’’ has the meaning 
given the term in section 761.2 of title 7, Code 
of Federal Regulations (as in effect on Decem-
ber 30, 2007). 

(3) Mid-tier value chain 

The term ‘‘mid-tier value chain’’ means 
local and regional supply networks that link 
independent producers with businesses and co-
operatives that market value-added agricul-
tural products in a manner that— 

(A) targets and strengthens the profit-
ability and competitiveness of small and me-
dium-sized farms and ranches that are struc-
tured as a family farm; and 

(B) obtains agreement from an eligible ag-
ricultural producer group, farmer or rancher 
cooperative, or majority-controlled pro-
ducer-based business venture that is engaged 
in the value chain on a marketing strategy. 

(4) Socially disadvantaged farmer or rancher 

The term ‘‘socially disadvantaged farmer or 
rancher’’ has the meaning given the term in 
section 2003(e) of this title. 

(5) Value-added agricultural product 

The term ‘‘value-added agricultural prod-
uct’’ means any agricultural commodity or 
product that— 

(A)(i) has undergone a change in physical 
state; 

(ii) was produced in a manner that en-
hances the value of the agricultural com-
modity or product, as demonstrated through 
a business plan that shows the enhanced 
value, as determined by the Secretary; 

(iii) is physically segregated in a manner 
that results in the enhancement of the value 
of the agricultural commodity or product; 

(iv) is a source of farm- or ranch-based re-
newable energy, including E–85 fuel; or 

(v) is aggregated and marketed as a lo-
cally-produced agricultural food product; 
and 

(B) as a result of the change in physical 
state or the manner in which the agricul-
tural commodity or product was produced, 
marketed, or segregated— 

(i) the customer base for the agricultural 
commodity or product is expanded; and 

(ii) a greater portion of the revenue de-
rived from the marketing, processing, or 
physical segregation of the agricultural 
commodity or product is available to the 
producer of the commodity or product. 

(b) Grant program 

(1) In general 

From amounts made available under para-
graph (7), the Secretary shall award competi-
tive grants— 

(A) to an eligible independent producer (as 
determined by the Secretary) of a value- 
added agricultural product to assist the pro-
ducer— 

(i) in developing a business plan for via-
ble marketing opportunities for the value- 
added agricultural product; or 

(ii) in developing strategies that are in-
tended to create marketing opportunities 
for the producer; and 

(B) to an eligible agricultural producer 
group, farmer or rancher cooperative, or ma-
jority-controlled producer-based business 
venture (as determined by the Secretary) to 
assist the entity— 

(i) in developing a business plan for via-
ble marketing opportunities in emerging 
markets for a value-added agricultural 
product; or 

(ii) in developing strategies that are in-
tended to create marketing opportunities 
in emerging markets for the value-added 
agricultural product. 

(2) Amount of grant 

(A) In general 

The total amount provided under this sub-
section to a grant recipient shall not exceed 
$500,000. 

(B) Majority-controlled producer-based busi-
ness ventures 

The amount of grants provided to major-
ity-controlled producer-based business ven-
tures under paragraph (1)(B) for a fiscal year 
may not exceed 10 percent of the amount of 
funds that are used to make grants for the 
fiscal year under this subsection. 

(3) Grantee strategies 

A grantee under paragraph (1) shall use the 
grant— 


		Superintendent of Documents
	2013-07-11T15:16:42-0400
	US GPO, Washington, DC 20401
	Superintendent of Documents
	GPO attests that this document has not been altered since it was disseminated by GPO




