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(2) Inducements prohibited

No card issuer or creditor may offer to a stu-
dent at an institution of higher education any
tangible item to induce such student to apply
for or participate in an open end consumer
credit plan offered by such card issuer or cred-
itor, if such offer is made—

(A) on the campus of an institution of
higher education;

(B) near the campus of an institution of
higher education, as determined by rule of
the Bureau; or

(C) at an event sponsored by or related to
an institution of higher education.

(3) Sense of the Congress

It is the sense of the Congress that each in-
stitution of higher education should consider
adopting the following policies relating to
credit cards:

(A) That any card issuer that markets a
credit card on the campus of such institu-
tion notify the institution of the location at
which such marketing will take place.

(B) That the number of locations on the
campus of such institution at which the
marketing of credit cards takes place be lim-
ited.

(C) That credit card and debt education
and counseling sessions be offered as a regu-
lar part of any orientation program for new
students of such institution.

(Pub. L. 90-321, title I, §140, as added Pub. L.
110-315, title X, §1011(a), Aug. 14, 2008, 122 Stat.
3479; amended Pub. L. 111-24, title III, §304, May
22, 2009, 123 Stat. 1749; Pub. L. 111-203, title X,
§1100A(2), July 21, 2010, 124 Stat. 2107.)

REFERENCES IN TEXT

The Higher Education Act of 1965, referred to in sub-
sec. (a)(2)(B)Av)II), (T)(A)({), is Pub. L. 89-329, Nov. 8,
1965, 79 Stat. 1219. Title IV of the Act is classified gen-
erally to subchapter IV (§1070 et seq.) of chapter 28 of
Title 20, Education, and part C (§2751 et seq.) of sub-
chapter I of chapter 34 of Title 42, The Public Health
and Welfare. For complete classification of this Act to
the Code, see Short Title note set out under section
1001 of Title 20 and Tables.

AMENDMENTS

2010—Subsec. ()(2)(B). Pub. L. 111-203 substituted
“Bureau’’ for ‘“‘Board”.
2009—Subsec. (f). Pub. L. 111-24 added subsec. (f).

EFFECTIVE DATE OF 2010 AMENDMENT

Amendment by Pub. L. 111-203 effective on the des-
ignated transfer date, see section 1100H of Pub. L.
111-203, set out as a note under section 552a of Title 5,
Government Organization and Employees.

EFFECTIVE DATE OF 2009 AMENDMENT

Amendment by Pub. L. 111-24 effective 9 months after
May 22, 2009, except as otherwise specifically provided,
see section 3 of Pub. L. 111-24, set out as a note under
section 1602 of this title.

EFFECTIVE DATE

Subsec. (c¢) of this section effective on the earlier of
the date on which regulations issued under section 1002
of Pub. L. 110-315 (set out as a Regulations note under
section 1638 of this title) become effective or 18 months
after Aug. 14, 2008, see section 1003(b) of Pub. L. 110-315,
set out as an Effective Date of 2008 Amendment note

TITLE 15—COMMERCE AND TRADE

§1662

under section 1638 of this title. Such regulations were
issued effective Sept. 14, 2009, with compliance optional
until Feb. 14, 2010.

§1651. Procedure for timely settlement of estates
of decedent obligors

The Bureau, in consultation with the Bureau?!
and each other agency referred to in section
1607(a) of this title, shall prescribe regulations
to require any creditor, with respect to any
credit card account under an open end consumer
credit plan, to establish procedures to ensure
that any administrator of an estate of any de-
ceased obligor with respect to such account can
resolve outstanding credit balances in a timely
manner.

(Pub. L. 90-321, title I, §140A, as added Pub. L.
111-24, title V, §504(a), May 22, 2009, 123 Stat.
1756; amended Pub. L. 111-203, title X, §1100A(2),
(3), July 21, 2010, 124 Stat. 2107.)

AMENDMENTS

2010—Pub. L. 111-203, §1100A(3), substituted ‘‘the Bu-
reau’’ for ‘‘the Federal Trade Commission”.

Pub. L. 111-203, §1100A(2), substituted ‘“The Bureau”
for “The Board”.

EFFECTIVE DATE OF 2010 AMENDMENT

Amendment by Pub. L. 111-203 effective on the des-
ignated transfer date, see section 1100H of Pub. L.
111-203, set out as a note under section 552a of Title 5,
Government Organization and Employees.

EFFECTIVE DATE

Section effective 9 months after May 22, 2009, except
as otherwise specifically provided, see section 3 of Pub.
L. 111-24, set out as an Effective Date of 2009 Amend-
ment note under section 1602 of this title.

PART C—CREDIT ADVERTISING AND LIMITS ON
CREDIT CARD FEES

§1661. Catalogs and multiple-page advertise-
ments

For the purposes of this part, a catalog or
other multiple-page advertisement shall be con-
sidered a single advertisement if it clearly and
conspicuously displays a credit terms table on
which the information required to be stated
under this part is clearly set forth.

(Pub. L. 90-321, title I, §141, May 29, 1968, 82 Stat.
158.)

EFFECTIVE DATE

Pub. L. 90-321, title V, §504(b), May 29, 1968, 82 Stat.
167, provided that chapter 3 of title I, which enacted
sections 1661 to 1665 of this title, is effective July 1,
1969.

§1662. Advertising of downpayments and install-
ments

No advertisement to aid, promote, or assist di-
rectly or indirectly any extension of consumer
credit may state

(1) that a specific periodic consumer credit
amount or installment amount can be ar-
ranged, unless the creditor usually and cus-
tomarily arranges credit payments or install-
ments for that period and in that amount.

180 in original.
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