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(Pub. L. 97–290, title III, § 310, Oct. 8, 1982, 96 
Stat. 1245.) 

REFERENCES IN TEXT 

This chapter, referred to in text, was in original ‘‘this 

Act’’, meaning Pub. L. 97–290, Oct. 8, 1982, 96 Stat. 1233, 

which enacted this chapter and section 6a of this title 

and section 635a–4 of Title 12, Banks and Banking, 

amended section 45 of this title and sections 372 and 

1843 of Title 12, and enacted provisions set out as notes 

under sections 1, 4001, and 4011 of this title and sections 

1841 and 1843 of Title 12. For complete classification of 

this Act to the Code, see Tables. 

EFFECTIVE DATE 

Section effective Oct. 8, 1982, see section 312 of Pub. 

L. 97–290, set out as a note under section 4011 of this 

title. 

§ 4021. Definitions 

As used in this subchapter— 
(1) the term ‘‘export trade’’ means trade or 

commerce in goods, wares, merchandise, or 
services exported, or in the course of being ex-
ported, from the United States or any terri-
tory thereof to any foreign nation, 

(2) the term ‘‘service’’ means intangible eco-
nomic output, including, but not limited to— 

(A) business, repair, and amusement serv-
ices, 

(B) management, legal, engineering, archi-
tectural, and other professional services, and 

(C) financial, insurance, transportation, 
informational and any other data-based 
services, and communication services, 

(3) the term ‘‘export trade activities’’ means 
activities or agreements in the course of ex-
port trade, 

(4) the term ‘‘methods of operation’’ means 
any method by which a person conducts or 
proposes to conduct export trade, 

(5) the term ‘‘person’’ means an individual 
who is a resident of the United States; a part-
nership that is created under and exists pursu-
ant to the laws of any State or of the United 
States; a State or local government entity; a 
corporation, whether organized as a profit or 
nonprofit corporation, that is created under 
and exists pursuant to the laws of any State or 
of the United States; or any association or 
combination, by contract or other arrange-
ment, between or among such persons, 

(6) the term ‘‘antitrust laws’’ means the 
antitrust laws, as such term is defined in sec-
tion 12 of this title, and section 45 of this title 
(to the extent that section 45 of this title pro-
hibits unfair methods of competition), and any 
State antitrust or unfair competition law, 

(7) the term ‘‘Secretary’’ means the Sec-
retary of Commerce or his designee, and 

(8) the term ‘‘Attorney General’’ means the 
Attorney General of the United States or his 
designee. 

(Pub. L. 97–290, title III, § 311, Oct. 8, 1982, 96 
Stat. 1245.) 

EFFECTIVE DATE 

Section effective Oct. 8, 1982, see section 312 of Pub. 

L. 97–290, set out as a note under section 4011 of this 

title. 

SUBCHAPTER III—EXPORT PROMOTION 
PROGRAMS 

§ 4051. Requirement of prior authorization 

(a) General rule 

Notwithstanding any other provision of law, 
money appropriated to the Department of Com-
merce for expenses to carry out any export pro-
motion program may be obligated or expended 
only if— 

(1) the appropriation thereof has been pre-
viously authorized by law enacted on or after 
July 12, 1985; or 

(2) the amount of all such obligations and 
expenditures does not exceed an amount pre-
viously prescribed by law enacted on or after 
such date. 

(b) Exception for later legislation authorizing ob-
ligations or expenditures 

To the extent that legislation enacted after 
the making of an appropriation to carry out any 
export promotion program authorizes the obli-
gation or expenditure thereof, the limitation 
contained in subsection (a) of this section shall 
have no effect. 

(c) Provisions must be specifically superseded 

The provisions of this section shall not be su-
perseded except by a provision of law enacted 
after July 12, 1985, which specifically repeals, 
modifies, or supersedes the provisions of this 
section. 

(d) ‘‘Export promotion program’’ defined 

For purposes of this subchapter, the term ‘‘ex-
port promotion program’’ means any activity of 
the Department of Commerce designed to stimu-
late or assist United States businesses in mar-
keting their goods and services abroad competi-
tively with businesses from other countries, in-
cluding, but not limited to— 

(1) trade development (except for the trade 
adjustment assistance program) and dissemi-
nation of foreign marketing opportunities and 
other marketing information to United States 
producers of goods and services, including the 
expansion of foreign markets for United 
States textiles and apparel and any other 
United States products; 

(2) the development of regional and multi-
lateral economic policies which enhance 
United States trade and investment interests, 
and the provision of marketing services with 
respect to foreign countries and regions; 

(3) the exhibition of United States goods in 
other countries; 

(4) the operations of the United States and 
Foreign Commercial Service, or any successor 
agency; and 

(5) the Market Development Cooperator Pro-
gram established under section 4723 of this 
title, and assistance for trade shows provided 
under section 4724 of this title. 

(e) Printing outside United States 

(1) Notwithstanding the provisions of section 
501 of title 44, and consistent with other applica-
ble law, the Secretary of Commerce, in carrying 
out any export promotion program, may author-
ize— 

(A) the printing, distribution, and sale of 
documents outside the contiguous United 
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