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1 So in original. Probably should be ‘‘cannot’’. 

Sec. 

1226. Motor vehicle franchise contract dispute res-

olution process. 

§ 1221. Definitions 

As used in this chapter— 
(a) The term ‘‘automobile manufacturer’’ shall 

mean any person, partnership, corporation, asso-
ciation, or other form of business enterprise en-
gaged in the manufacturing or assembling of 
passenger cars, trucks, or station wagons, in-
cluding any person, partnership, or corporation 
which acts for and is under the control of such 
manufacturer or assembler in connection with 
the distribution of said automotive vehicles. 

(b) The term ‘‘franchise’’ shall mean the writ-
ten agreement or contract between any auto-
mobile manufacturer engaged in commerce and 
any automobile dealer which purports to fix the 
legal rights and liabilities of the parties to such 
agreement or contract. 

(c) The term ‘‘automobile dealer’’ shall mean 
any person, partnership, corporation, associa-
tion, or other form of business enterprise resi-
dent in the United States or in any Territory 
thereof or in the District of Columbia operating 
under the terms of a franchise and engaged in 
the sale or distribution of passenger cars, 
trucks, or station wagons. 

(d) The term ‘‘commerce’’ shall mean com-
merce among the several States of the United 
States or with foreign nations, or in any Terri-
tory of the United States or in the District of 
Columbia, or among the Territories or between 
any Territory and any State or foreign nation, 
or between the District of Columbia and any 
State or Territory or foreign nation. 

(e) The term ‘‘good faith’’ shall mean the duty 
of each party to any franchise, and all officers, 
employees, or agents thereof to act in a fair and 
equitable manner toward each other so as to 
guarantee the one party freedom from coercion, 
intimidation, or threats of coercion or intimida-
tion from the other party: Provided, That recom-
mendation, endorsement, exposition, persuasion, 
urging or argument shall not be deemed to con-
stitute a lack of good faith. 

(Aug. 8, 1956, ch. 1038, § 1, 70 Stat. 1125.) 

§ 1222. Authorization of suits against manufac-
turers; amount of recovery; defenses 

An automobile dealer may bring suit against 
any automobile manufacturer engaged in com-
merce, in any district court of the United States 
in the district in which said manufacturer re-
sides, or is found, or has an agent, without re-
spect to the amount in controversy, and shall 
recover the damages by him sustained and the 
cost of suit by reason of the failure of said auto-
mobile manufacturer from and after August 8, 
1956, to act in good faith in performing or com-
plying with any of the terms or provisions of the 
franchise, or in terminating, canceling, or not 
renewing the franchise with said dealer: Pro-

vided, That in any such suit the manufacturer 
shall not be barred from asserting in defense of 
any such action the failure of the dealer to act 
in good faith. 

(Aug. 8, 1956, ch. 1038, § 2, 70 Stat. 1125.) 

§ 1223. Limitations 

Any action brought pursuant to this chapter 
shall be forever barred unless commenced within 
three years after the cause of action shall have 
accrued. 

(Aug. 8, 1956, ch. 1038, § 3, 70 Stat. 1125.) 

§ 1224. Antitrust laws as affected 

No provision of this chapter shall repeal, mod-
ify, or supersede, directly or indirectly, any pro-
vision of the antitrust laws of the United States. 

(Aug. 8, 1956, ch. 1038, § 4, 70 Stat. 1125.) 

§ 1225. State laws as affected 

This chapter shall not invalidate any provi-
sion of the laws of any State except insofar as 
there is a direct conflict between an express pro-
vision of this chapter and an express provision 
of State law which can not 1 be reconciled. 

(Aug. 8, 1956, ch. 1038, § 5, 70 Stat. 1126.) 

§ 1226. Motor vehicle franchise contract dispute 
resolution process 

(a) Election of arbitration 

(1) Definitions 

For purposes of this subsection— 
(A) the term ‘‘motor vehicle’’ has the 

meaning given such term in section 30102(6) 
of title 49; and 

(B) the term ‘‘motor vehicle franchise con-
tract’’ means a contract under which a 
motor vehicle manufacturer, importer, or 
distributor sells motor vehicles to any other 
person for resale to an ultimate purchaser 
and authorizes such other person to repair 
and service the manufacturer’s motor vehi-
cles. 

(2) Consent required 

Notwithstanding any other provision of law, 
whenever a motor vehicle franchise contract 
provides for the use of arbitration to resolve a 
controversy arising out of or relating to such 
contract, arbitration may be used to settle 
such controversy only if after such con-
troversy arises all parties to such controversy 
consent in writing to use arbitration to settle 
such controversy. 

(3) Explanation required 

Notwithstanding any other provision of law, 
whenever arbitration is elected to settle a dis-
pute under a motor vehicle franchise contract, 
the arbitrator shall provide the parties to such 
contract with a written explanation of the fac-
tual and legal basis for the award. 

(b) Application 

Subsection (a) of this section shall apply to 
contracts entered into, amended, altered, modi-
fied, renewed, or extended after November 2, 
2002. 

(Pub. L. 107–273, div. C, title I, § 11028, Nov. 2, 
2002, 116 Stat. 1835.) 

CODIFICATION 

Section was enacted as part of the 21st Century De-

partment of Justice Appropriations Authorization Act, 
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and not as part of act Aug. 8, 1956, ch. 1038, which com-

prises this chapter. 

CHAPTER 28—DISCLOSURE OF AUTOMOBILE 
INFORMATION 

Sec. 

1231. Definitions. 
1232. Label and entry requirements. 
1232a. Repealed. 
1233. Violations and penalties. 

§ 1231. Definitions 

For purposes of this chapter— 
(a) The term ‘‘manufacturer’’ shall mean any 

person engaged in the manufacturing or assem-
bling of new automobiles, including any person 
importing new automobiles for resale and any 
person who acts for and is under the control of 
such manufacturer, assembler, or importer in 
connection with the distribution of new auto-
mobiles. 

(b) The term ‘‘person’’ means an individual, 
partnership, corporation, business trust, or any 
organized group of persons. 

(c) The term ‘‘automobile’’ includes any pas-
senger car or station wagon. 

(d) The term ‘‘new automobile’’ means an 
automobile the equitable or legal title to which 
has never been transferred by a manufacturer, 
distributor, or dealer to an ultimate purchaser. 

(e) The term ‘‘dealer’’ shall mean any person 
resident or located in the United States or any 
Territory thereof or in the District of Columbia 
engaged in the sale or the distribution of new 
automobiles to the ultimate purchaser. 

(f) The term ‘‘final assembly point’’ means— 
(1) in the case of a new automobile manufac-

tured or assembled in the United States, or in 
any Territory of the United States, the plant, 
factory, or other place at which a new auto-
mobile is produced or assembled by a manufac-
turer and from which such automobile is deliv-
ered to a dealer in such a condition that all 
component parts necessary to the mechanical 
operation of such automobile are included 
with such automobile, whether or not such 
component parts are permanently installed in 
or on such automobile; and 

(2) in the case of a new automobile imported 
into the United States, the port of importa-
tion. 

(g) The term ‘‘ultimate purchaser’’ means, 
with respect to any new automobile, the first 
person, other than a dealer purchasing in his ca-
pacity as a dealer, who in good faith purchases 
such new automobile for purposes other than re-
sale. 

(h) The term ‘‘commerce’’ shall mean com-
merce among the several States of the United 
States or with foreign nations, or in any Terri-
tory of the United States or in the District of 
Columbia, or among the Territories or between 
any Territory and any State or foreign nation, 
or between the District of Columbia and any 
State or Territory or foreign nation. New auto-
mobiles delivered to, or for further delivery to, 
ultimate purchasers within the United States, 
the District of Columbia, the Commonwealth of 
Puerto Rico, Guam, Virgin Islands, American 
Samoa, the Trust Territories of the Pacific, the 
Canal Zone, Wake Island, Midway Island, King-

man Reef, Johnson Island, or within any other 
place under the jurisdiction of the United States 
shall be deemed to have been distributed in com-
merce. 

(Pub. L. 85–506, § 2, July 7, 1958, 72 Stat. 325; Pub. 
L. 92–359, July 28, 1972, 86 Stat. 502.) 

REFERENCES IN TEXT 

For definition of Canal Zone, referred to in subsec. 

(h), see section 3602(b) of Title 22, Foreign Relations 

and Intercourse. 

AMENDMENTS 

1972—Subsec. (h). Pub. L. 92–359 inserted provision 

that new automobiles delivered to ultimate purchasers 

within the United States and other enumerated areas 

shall be deemed to have been distributed in commerce. 

EFFECTIVE DATE 

Pub. L. 85–506, § 5, July 7, 1958, 72 Stat. 327, provided 

that: ‘‘This Act [enacting this chapter] shall take effect 

on the first day of October 1958 or on the first day of 

the introduction of any new model of automobile in 

any line of automobile beginning after the date of en-

actment of this Act [July 7, 1958], whichever date shall 

last occur.’’ 

SHORT TITLE 

Pub. L. 85–506, § 1, July 7, 1958, 72 Stat. 325, provided: 

‘‘This Act [enacting this chapter] may be cited as the 

‘Automobile Information Disclosure Act’.’’ 

TERMINATION OF TRUST TERRITORY OF THE PACIFIC 

ISLANDS 

For termination of Trust Territory of the Pacific Is-

lands, see note set out preceding section 1681 of Title 

48, Territories and Insular Possessions. 

§ 1232. Label and entry requirements 

Every manufacturer of new automobiles dis-
tributed in commerce shall, prior to the delivery 
of any new automobile to any dealer, or at or 
prior to the introduction date of new models de-
livered to a dealer prior to such introduction 
date, securely affix to the windshield, or side 
window of such automobile a label on which 
such manufacturer shall endorse clearly, dis-
tinctly and legibly true and correct entries dis-
closing the following information concerning 
such automobile— 

(a) the make, model, and serial or identifica-
tion number or numbers; 

(b) the final assembly point; 
(c) the name, and the location of the place of 

business, of the dealer to whom it is to be de-
livered; 

(d) the name of the city or town at which it 
is to be delivered to such dealer; 

(e) the method of transportation used in 
making delivery of such automobile, if driven 
or towed from final assembly point to place of 
delivery; 

(f) the following information: 
(1) the retail price of such automobile sug-

gested by the manufacturer; 
(2) the retail delivered price suggested by 

the manufacturer for each accessory or item 
of optional equipment, physically attached 
to such automobile at the time of its deliv-
ery to such dealer, which is not included 
within the price of such automobile as stat-
ed pursuant to paragraph (1); 

(3) the amount charged, if any, to such 
dealer for the transportation of such auto-
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