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SUBCHAPTER I—GENERAL PROVISIONS 

§ 1621. Congressional declaration of purpose; use 
of existing facilities; cooperation with States 

The Congress declares that a sound, efficient, 
and privately operated system for distributing 
and marketing agricultural products is essential 
to a prosperous agriculture and is indispensable 
to the maintenance of full employment and to 
the welfare, prosperity, and health of the Na-
tion. It is further declared to be the policy of 
Congress to promote through research, study, 
experimentation, and through cooperation 
among Federal and State agencies, farm organi-
zations, and private industry a scientific ap-
proach to the problems of marketing, transpor-
tation, and distribution of agricultural products 
similar to the scientific methods which have 
been utilized so successfully during the past 
eighty-four years in connection with the produc-
tion of agricultural products so that such prod-
ucts capable of being produced in abundance 
may be marketed in an orderly manner and effi-
ciently distributed. In order to attain these ob-
jectives, it is the intent of Congress to provide 
for (1) continuous research to improve the mar-
keting, handling, storage, processing, transpor-
tation, and distribution of agricultural prod-
ucts; (2) cooperation among Federal and State 
agencies, producers, industry organizations, and 
others in the development and effectuation of 
research and marketing programs to improve 
the distribution processes; (3) an integrated ad-
ministration of all laws enacted by Congress to 
aid the distribution of agricultural products 
through research, market aids and services, and 
regulatory activities, to the end that marketing 
methods and facilities may be improved, that 
distribution costs may be reduced and the price 
spread between the producer and consumer may 
be narrowed, that dietary and nutritional stand-
ards may be improved, that new and wider mar-
kets for American agricultural products may be 
developed, both in the United States and in 
other countries, with a view to making it pos-
sible for the full production of American farms 
to be disposed of usefully, economically, profit-
ably, and in an orderly manner. In effectuating 
the purposes of this chapter, maximum use shall 
be made of existing research facilities owned or 
controlled by the Federal Government or by 
State agricultural experiment stations and of 
the facilities of the Federal and State extension 
services. To the maximum extent practicable 
marketing research work done under this chap-
ter in cooperation with the States shall be done 
in cooperation with the State agricultural 
experiment stations; marketing educational and 
demonstrational work done under this chapter 
in cooperation with the States shall be done in 
cooperation with the State agricultural exten-
sion service; market information, inspection, 
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regulatory work and other marketing service 
done under this chapter in cooperation with the 
State agencies shall be done in cooperation with 
the State departments of agriculture, and State 
bureaus and departments of markets. 

(Aug. 14, 1946, ch. 966, title II, § 202, 60 Stat. 1087.) 

REFERENCES IN TEXT 

Under this chapter, referred to in text, was in the 
original ‘‘hereunder’’, and was translated as meaning 
under title II of act Aug. 14, 1946, which is classified 
generally to this chapter. 

SHORT TITLE OF 2010 AMENDMENT 

Pub. L. 111–239, § 1, Sept. 27, 2010, 124 Stat. 2501, pro-
vided that: ‘‘This Act [enacting section 1635k of this 
title, amending sections 1636i, 1637b, and 5712 of this 
title, enacting provisions set out as notes under sec-
tions 1635k and 1637b of this title, and amending provi-
sions set out as a note under section 1635 of this title] 
may be cited as the ‘Mandatory Price Reporting Act of 
2010’.’’ 

SHORT TITLE OF 2000 AMENDMENT 

Pub. L. 106–532, § 1, Nov. 22, 2000, 114 Stat. 2541, pro-
vided that: ‘‘This Act [enacting subchapter III of this 
chapter] may be cited as the ‘Dairy Market Enhance-
ment Act of 2000’.’’ 

SHORT TITLE 

Act Aug. 14, 1946, ch. 966, title II, § 201, 60 Stat. 1087, 
provided that: ‘‘This title [enacting this chapter] may 
be cited as the ‘Agricultural Marketing Act of 1946’.’’ 

TRANSFER OF FUNCTIONS 

Functions of all officers, agencies, and employees of 
Department of Agriculture transferred, with certain ex-
ceptions, to Secretary of Agriculture by 1953 Reorg. 
Plan No. 2, § 1, eff. June 4, 1953, 18 F.R. 3219, 67 Stat. 633, 
set out as a note under section 2201 of this title. 

SPECIALTY CROPS COMPETITIVENESS 

Pub. L. 108–465, §§ 2, 3, title I, § 101, Dec. 21, 2004, 118 
Stat. 3882, 3883, as amended by Pub. L. 110–234, title X, 
§ 10109, May 22, 2008, 122 Stat. 1338; Pub. L. 110–246, § 4(a), 
title X, § 10109, June 18, 2008, 122 Stat. 1664, 2100; Pub. L. 
113–79, title X, § 10010, Feb. 7, 2014, 128 Stat. 949, pro-
vided that: 

‘‘SEC. 2. FINDINGS AND PURPOSE. 

‘‘(a) FINDINGS.—Congress finds the following: 
‘‘(1) A secure domestic food supply is a national se-

curity imperative for the United States. 
‘‘(2) A competitive specialty crop industry in the 

United States is necessary for the production of an 
abundant, affordable supply of highly nutritious 
fruits, vegetables, and other specialty crops, which 
are vital to the health and well-being of all Ameri-
cans. 

‘‘(3) Increased consumption of specialty crops will 
provide tremendous health and economic benefits to 
both consumers and specialty crop growers. 

‘‘(4) Specialty crop growers believe that there are 
numerous areas of Federal agriculture policy that 
could be improved to promote increased consumption 
of specialty crops and increase the competitiveness of 
producers in the efficient production of affordable 
specialty crops in the United States. 

‘‘(5) As the globalization of markets continues, it is 
becoming increasingly difficult for United States pro-
ducers to compete against heavily subsidized foreign 
producers in both the domestic and foreign markets. 

‘‘(6) United States specialty crop producers also 
continue to face serious tariff and non-tariff trade 
barriers in many export markets. 
‘‘(b) PURPOSE.—It is the purpose of this Act [see Short 

Title of 2004 Amendment note set out under section 3101 

of this title] to make necessary changes in Federal ag-
riculture policy to accomplish the goals of increasing 
fruit, vegetable, and nut consumption and improving 
the competitiveness of United States specialty crop 
producers. 

‘‘SEC. 3. DEFINITIONS. 

‘‘In this Act: 
‘‘(1) The term ‘specialty crop’ means fruits and 

vegetables, tree nuts, dried fruits, and horticulture 
and nursery crops (including floriculture). 

‘‘(2) The term ‘State’ means the several States, the 
District of Columbia, the Commonwealth of Puerto 
Rico, Guam, American Samoa, the United States Vir-
gin Islands, and the Commonwealth of the Northern 
Mariana Islands. 

‘‘(3) The term ‘State department of agriculture’ 
means the agency, commission, or department of a 
State government responsible for agriculture within 
the State. 

‘‘TITLE I—STATE ASSISTANCE FOR SPECIALTY 
CROPS 

‘‘SEC. 101. SPECIALTY CROP BLOCK GRANTS. 

‘‘(a) AVAILABILITY AND PURPOSE OF GRANTS.—Using 
the funds made available under subsection (l), the Sec-
retary of Agriculture shall make grants to States for 
each of the fiscal years 2005 through 2018 to be used by 
State departments of agriculture solely to enhance the 
competitiveness of specialty crops. 

‘‘(b) GRANTS BASED ON VALUE AND ACREAGE.—Subject 
to subsection (c), for each State whose application for 
a grant for a fiscal year that [sic] is accepted by the 
Secretary under subsection (f), the amount of the grant 
for that fiscal year to the State under this section shall 
bear the same ratio to the total amount made available 
under subsection (l)(1) for that fiscal year as— 

‘‘(1) the average of the most recent available value 
of specialty crop production in the State and the 
acreage of specialty crop production in the State, as 
demonstrated in the most recent Census of Agri-
culture data; bears to 

‘‘(2) the average of the most recent available value 
of specialty crop production in all States and the 
acreage of specialty crop production in all States, as 
demonstrated in the most recent Census of Agri-
culture data. 
‘‘(c) MINIMUM GRANT AMOUNT.—Notwithstanding sub-

section (b), each State shall receive a grant under this 
section for each fiscal year in an amount that is at 
least equal to the higher of— 

‘‘(1) $100,000; or 
‘‘(2) 1⁄3 of 1 percent of the total amount of funding 

made available to carry out this section for the fiscal 
year. 
‘‘(d) ELIGIBILITY.—To be eligible to receive a grant 

under this section, a State department of agriculture 
shall prepare and submit, for approval by the Secretary 
of Agriculture, an application at such time, in such a 
manner, and containing such information as the Sec-
retary shall require by regulation, including— 

‘‘(1) a State plan that meets the requirements of 
subsection (e); 

‘‘(2) an assurance that the State will comply with 
the requirements of the plan; and 

‘‘(3) an assurance that grant funds received under 
this section shall supplement the expenditure of 
State funds in support of specialty crops grown in 
that State, rather than replace State funds. 
‘‘(e) PLAN REQUIREMENTS.—The State plan shall iden-

tify the lead agency charged with the responsibility of 
carrying out the plan and indicate how the grant funds 
will be utilized to enhance the competitiveness of spe-
cialty crops. 

‘‘(f) REVIEW OF APPLICATION.—In reviewing the appli-
cation of a State submitted under subsection (d), the 
Secretary of Agriculture shall ensure that the State 
plan would carry out the purpose of grant program, as 
specified in subsection (a). The Secretary may accept 
or reject applications for a grant under this section. 
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‘‘(g) EFFECT OF NONCOMPLIANCE.—If the Secretary of 
Agriculture, after reasonable notice to a State, finds 
that there has been a failure by the State to comply 
substantially with any provision or requirement of the 
State plan, the Secretary may disqualify, for one or 
more years, the State from receipt of future grants 
under this section. 

‘‘(h) AUDIT REQUIREMENTS.—For each year that a 
State receives a grant under this section, the State 
shall conduct an audit of the expenditures of grant 
funds by the State. Not later than 30 days after the 
completion of the audit, the State shall submit a copy 
of the audit to the Secretary of Agriculture. 

‘‘(i) REALLOCATION.— 
‘‘(1) IN GENERAL.—The Secretary shall reallocate to 

other States in accordance with paragraph (2) any 
amounts made available for a fiscal year under this 
section that are not obligated or expended by a date 
during that fiscal year determined by the Secretary. 

‘‘(2) PRO RATA ALLOCATION.—The Secretary shall al-
locate funds described in paragraph (1) pro rata to the 
remaining States that applied during the specified 
grant application period. 

‘‘(3) USE OF REALLOCATED FUNDS.—Funds allocated 
to a State under this subsection shall be used by the 
State only to carry out projects that were previously 
approved in the State plan of the State. 
‘‘(j) MULTISTATE PROJECTS.—Not later than 180 days 

after the effective date of the Agricultural Act of 2014 
[Feb. 7, 2014], the Secretary of Agriculture shall issue 
guidance for the purpose of making grants to multi-
state projects under this section for projects involv-
ing— 

‘‘(1) food safety; 
‘‘(2) plant pests and disease; 
‘‘(3) research; 
‘‘(4) crop-specific projects addressing common is-

sues; and 
‘‘(5) any other area that furthers the purposes of 

this section, as determined by the Secretary. 
‘‘(k) ADMINISTRATION.— 

‘‘(1) DEPARTMENT.—The Secretary of Agriculture 
may not use more than 3 percent of the funds made 
available to carry out this section for a fiscal year for 
administrative expenses. 

‘‘(2) STATES.—A State receiving a grant under this 
section may not use more than 8 percent of the funds 
received under the grant for a fiscal year for adminis-
trative expenses. 
‘‘(l) FUNDING.— 

‘‘(1) IN GENERAL.—Of the funds of the Commodity 
Credit Corporation, the Secretary of Agriculture 
shall make grants under this section, using— 

‘‘(A) $10,000,000 for fiscal year 2008; 
‘‘(B) $49,000,000 for fiscal year 2009; 
‘‘(C) $55,000,000 for each of fiscal years 2010 

through 2012; 
‘‘(D) $72,500,000 for each of fiscal years 2014 

through 2017; and 
‘‘(E) $85,000,000 for fiscal year 2018 and each fiscal 

year thereafter. 
‘‘(2) MULTISTATE PROJECTS.—Of the funds made 

available under paragraph (1), the Secretary may use 
to carry out subsection (j), to remain available until 
expended— 

‘‘(A) $1,000,000 for fiscal year 2014; 
‘‘(B) $2,000,000 for fiscal year 2015; 
‘‘(C) $3,000,000 for fiscal year 2016; 
‘‘(D) $4,000,000 for fiscal year 2017; and 
‘‘(E) $5,000,000 for fiscal year 2018.’’ 

NATIONAL COMMISSION ON FOOD MARKETING 

Pub. L. 88–354, July 3, 1964, 78 Stat. 269, as amended 
by Pub. L. 89–20, May 15, 1965, 79 Stat. 111, provided for 
the establishment of a bipartisan National Commission 
on Food Marketing composed of fifteen members, five 
from the Senate, five from the House of Representa-
tives and five from outside the Federal Government, to 
study and appraise the marketing structure of the food 
industry and to make a final report of its findings and 

conclusions to the President and to the Congress by 
July 1, 1966. The Commission ceased to exist ninety 
days after submission of its final report. 

§ 1622. Duties of Secretary relating to agricul-
tural products 

The Secretary of Agriculture is directed and 
authorized: 

(a) Determination of methods of processing, 
packaging, marketing, etc.; publication of re-
sults 

To conduct, assist, and foster research, inves-
tigation, and experimentation to determine the 
best methods of processing, preparation for mar-
ket, packaging, handling, transporting, storing, 
distributing, and marketing agricultural prod-
ucts: Provided, That the results of such research 
shall be made available to the public for the pur-
pose of expanding the use of American agricul-
tural products in such manner as the Secretary 
of Agriculture may determine. 

(b) Determination of costs 

To determine costs of marketing agricultural 
products in their various forms and through the 
various channels and to foster and assist in the 
development and establishment of more effi-
cient marketing methods (including analyses of 
methods and proposed methods), practices, and 
facilities, for the purpose of bringing about more 
efficient and orderly marketing, and reducing 
the price spread between the producer and the 
consumer. 

(c) Improvement of standards of quality, condi-
tion, etc.; standard of quality for ice cream 

To develop and improve standards of quality, 
condition, quantity, grade, and packaging, and 
recommend and demonstrate such standards in 
order to encourage uniformity and consistency 
in commercial practices. Within thirty days 
after September 29, 1977, the Secretary shall by 
regulation adopt a standard of quality for ice 
cream which shall provide that ice cream shall 
contain at least 1.6 pounds of total solids to the 
gallon, weigh not less than 4.5 pounds to the gal-
lon and contain not less than 20 percent total 
milk solids, constituted of not less than 10 per-
cent milkfat. In no case shall the content of 
milk solids not fat be less than 6 percent. Whey 
shall not, by weight, be more than 25 percent of 
the milk solids not fat. Only those products 
which meet the standard issued by the Secretary 
may bear a symbol thereon indicating that they 
meet the Department of Agriculture standard 
for ‘‘ice cream’’. 

(d) Elimination of artificial barriers to free 
movement 

To conduct, assist, foster, and direct studies 
and informational programs designed to elimi-
nate artificial barriers to the free movement of 
agricultural products. 

(e) Development of new markets 

(1) In general 

To foster and assist in the development of 
new or expanded markets (domestic and for-
eign) and new and expanded uses and in the 
moving of larger quantities of agricultural 
products through the private marketing sys-
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