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Short Title of 1980 Amendment note set out under sec-

tion 631 of this title. 

IMPLEMENTATION 

Pub. L. 111–240, title I, § 1203(e), Sept. 27, 2010, 124 

Stat. 2522, provided that: ‘‘Not later than 90 days after 

the date of enactment of this Act [Sept. 27, 2010], the 

Administrator of the Small Business Administration 

shall appoint an Associate Administrator for Inter-

national Trade under section 22(a) of the Small Busi-

ness Act (15 U.S.C. 649(a)), as added by this section.’’ 

STUDY AND REPORT ON FILLING GAPS IN HIGH-AND- 

LOW-EXPORT VOLUME AREAS 

Pub. L. 111–240, title I, § 1205(b), Sept. 27, 2010, 124 

Stat. 2529, provided that: 

‘‘(1) STUDY AND REPORT.—Not later than 6 months 

after the date of enactment of this Act [Sept. 27, 2010], 

and every 2 years thereafter, the Administrator shall— 

‘‘(A) conduct a study of— 

‘‘(i) the volume of exports for each State; 

‘‘(ii) the availability of export finance specialists 

in each State; 

‘‘(iii) the number of exporters in each State that 

are small business concerns; 

‘‘(iv) the percentage of exporters in each State 

that are small business concerns; 

‘‘(v) the change, if any, in the number of export-

ers that are small business concerns in each State— 

‘‘(I) for the first study conducted under this 

subparagraph, during the 10-year period ending on 

the date of enactment of this Act [Sept. 27, 2010]; 

and 

‘‘(II) for each subsequent study, during the 10- 

year period ending on the date the study is com-

menced; 

‘‘(vi) the total value of the exports in each State 

by small business concerns; 

‘‘(vii) the percentage of the total volume of ex-

ports in each State that is attributable to small 

business concerns; and 

‘‘(viii) the change, if any, in the percentage of the 

total volume of exports in each State that is attrib-

utable to small business concerns— 

‘‘(I) for the first study conducted under this 

subparagraph, during the 10-year period ending on 

the date of enactment of this Act [Sept. 27, 2010]; 

and 

‘‘(II) for each subsequent study, during the 10- 

year period ending on the date the study is com-

menced; and 

‘‘(B) submit to the Committee on Small Business 

and Entrepreneurship of the Senate and the Commit-

tee on Small Business of the House of Representa-

tives a report containing— 

‘‘(i) the results of the study under subparagraph 

(A); 

‘‘(ii) to the extent practicable, a recommendation 

regarding how to eliminate gaps between the supply 

of and demand for export finance specialists in the 

15 States that have the greatest volume of exports, 

based upon the most recent data available from the 

Department of Commerce; 

‘‘(iii) to the extent practicable, a recommenda-

tion regarding how to eliminate gaps between the 

supply of and demand for export finance specialists 

in the 15 States that have the lowest volume of ex-

ports, based upon the most recent data available 

from the Department of Commerce; and 

‘‘(iv) such additional information as the Adminis-

trator determines is appropriate. 

‘‘(2) DEFINITION.—In this subsection, the term ‘export 

finance specialist’ has the meaning given that term in 

section 22(l) of the Small Business Act [15 U.S.C. 649(l)], 

as added by this title.’’ 

[For definitions of ‘‘Administrator’’ and ‘‘small busi-

ness concern’’ as used in section 1205(b) of Pub. L. 

111–240, set out above, see section 1001 of Pub. L. 

111–240, set out as a note under section 632 of this title.] 

CONGRESSIONAL DECLARATION OF POLICY 

Pub. L. 96–481, title I, § 111, Oct. 21, 1980, 94 Stat. 2323, 

provided that: 

‘‘(a) The Congress finds and declares that— 

‘‘(1) a strong export policy is essential to the health 

and well-being of the United States economy; 

‘‘(2) exports of goods and services account for one 

out of every six jobs in the manufacturing sector and 

10 per centum of the gross national product. 

‘‘(3) every billion dollars in new exports is esti-

mated to provide forty thousand jobs; 

‘‘(4) there is increased and fierce competition in 

international markets to United States goods and 

services; 

‘‘(5) small businesses account for no more than 10 

per centum of all United States export sales; 

‘‘(6) Federal Government programs are not suffi-

ciently responsive to the needs of small business for 

export education and development of overseas mar-

keting opportunities necessary to insure that small 

businesses realize their potential; and 

‘‘(7) it is in the national interest to systematically 

and consistently promote and encourage small busi-

ness participation in international markets. 

‘‘(b) It is therefore the purpose of this part [enacting 

this section, amending section 636 of this title, and en-

acting provisions set out as notes under sections 631 

and 649 of this title] to encourage and promote small 

business exporting by— 

‘‘(1) providing educational and marketing assist-

ance to small businesses; 

‘‘(2) insuring better access to export information 

and assistance for small businesses by upgrading and 

expanding the export development programs and 

services of the Department of Commerce and the 

Small Business Administration; and 

‘‘(3) promoting the competitive viability of such 

firms in export trade and encouraging increased tour-

ism in the United States by creating a program to 

provide limited financial, technical, and management 

assistance as may be necessary.’’ 

§ 649a. Omitted 

CODIFICATION 

Section, Pub. L. 96–481, title III, § 301(a)–(d), Oct. 21, 

1980, 94 Stat. 2330, which related to establishment, 

staffing, functions, evaluation, and reporting require-

ments of export promotion centers, terminated Oct. 1, 

1983. 

EFFECTIVE AND TERMINATION DATES 

Pub. L. 96–481, title III, § 301(e), Oct. 21, 1980, 94 Stat. 

2331, provided that: ‘‘This section shall take effect on 

October 1, 1980, or on the date of the enactment of this 

section [Oct. 21, 1980] whichever occurs later and shall 

expire on October 1, 1983.’’ 

§ 649b. Grants, contracts and cooperative agree-
ments for international marketing programs 

(a) Limitations and restrictions 

The Secretary of Commerce (hereinafter re-
ferred to as the ‘‘Secretary’’) is authorized to 
make grants (including contracts and coopera-
tive agreements) to a qualified applicant to en-
courage the development and implementation of 
a small business international marketing pro-
gram (hereinafter referred to as ‘‘the program’’). 
Each qualified applicant under sections 649a to 
649d of this title may receive a Federal grant 
not to exceed $150,000 annually for each of three 
years: Provided, That not more than one-third of 
these Federal funds may be used for the purpose 
of hiring personnel. Nothing in this section shall 
be construed as authorizing the Secretary to 
enter into contracts or incur obligations except 
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