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nize the Federal Government in order to reduce costs 

and consolidate agencies (Consolidation Authority), 

and outlined the first use I would make of such author-

ity: to streamline functions currently dispersed across 

numerous agencies into a single new department to 

promote competitiveness, exports, and American busi-

ness. The new department would integrate and stream-

line trade negotiation, financing, promotion, and en-

forcement functions currently housed at half a dozen 

executive departments and agencies, and would include 

an office dedicated to expanding foreign investment 

and assisting businesses that are considering investing 

in the United States. In addition to the trade and in-

vestment functions, the new department would include 

integrated small business, technology, innovation, and 

statistics programs and services from a number of de-

partments and agencies, thereby creating a one-stop 

shop for businesses that want to grow and export. We 

cannot afford to wait until the Congress acts, however, 

and must do all we can administratively to make the 

most efficient and effective use of the Federal Govern-

ment’s trade, foreign investment, export, and business 

programs and functions. 
Accordingly, to further enhance and coordinate Fed-

eral efforts to facilitate the creation of jobs in the 

United States and ensure sustainable economic growth 

through trade and foreign investment, and to ensure 

the effective and efficient use of Federal resources in 

support of these goals, I hereby direct the following: 
(1) Program Coordination. In coordination with the 

TPCC, the Export Promotion Cabinet shall develop 

strategies and initiatives in support of my Administra-

tion’s strategic trade and investment goals and prior-

ities, including the specific measures outlined in this 

memorandum. The Assistant to the President and Dep-

uty National Security Advisor for International Eco-

nomics shall coordinate the activities of the Export 

Promotion Cabinet pursuant to this memorandum. 

Measures and progress shall continue to be reported in 

the annual National Export Strategy report of the 

TPCC. The TPCC will continue to function as it has, 

consistent with its statutorily mandated duties. 
(2) Improving Customer Service for Exporters. Consistent 

with my memorandum of October 28, 2011 (Making it 

Easier for America’s Small Businesses and America’s 

Exporters to Access Government Services to Help 

Them Grow and Hire), the Export Promotion Cabinet 

shall support the Steering Committee established pur-

suant to that memorandum in its efforts to create 

BusinessUSA, a common, open, online platform and 

web service that will, among other things, enable ex-

porters to seamlessly access information about export- 

related Government programs, resources, and services 

regardless of which agency provides them. 
(3) Trade Budget. The Export Promotion Cabinet 

shall, in consultation with the TPCC: 
(a) evaluate the allocation of Federal Government re-

sources to assist with trade financing, negotiation, en-

forcement, and promotion, as well as the encourage-

ment of foreign investment in the United States, and 

identify potential savings from streamlining overlap-

ping or duplicative programs, as well as areas in need 

of additional resources; 
(b) make recommendations to the Director of the Of-

fice of Management and Budget (OMB) for more effec-

tive resource allocation to these functions, consistent 

with my Administration’s strategic trade and invest-

ment goals and priorities, including recommendations 

to streamline overlapping and duplicative programs 

and reallocate those resources; and 
(c) present to the Director of OMB for consideration 

in the annual process for developing the President’s 

Budget, a proposed unified Federal trade budget, con-

sistent with my Administration’s strategic trade and 

investment goals and priorities. 
(4) Coordination of Offices and Staff. The Export Pro-

motion Cabinet, in consultation with the TPCC, shall 

take steps to ensure the most efficient use of its mem-

bers’ domestic and foreign offices and distribution net-

works, including: co-locating offices wherever appro-

priate; cross-training staff to better serve business cus-

tomers at home and abroad by promoting exports to 

foreign countries and foreign investment in the United 

States; and considering the effectiveness of commercial 

diplomacy, cross-training, and referrals, as appro-

priate, when evaluating employee performance. 

(5) Enhancing Business Competitiveness. Pending pas-

sage of legislation providing Consolidation Authority, 

the Export Promotion Cabinet shall work with the Na-

tional Economic Council to develop and coordinate ad-

ministrative initiatives to align and enhance programs 

that enable and support efforts by American busi-

nesses, particularly small businesses, to innovate, 

grow, and increase exports. 

(6) General Provisions[.] (a) This memorandum shall be 

implemented consistent with applicable law and sub-

ject to the availability of appropriations. 

(b) Nothing in this memorandum shall be construed 

to impair or otherwise affect: 

(i) authority granted by law to a department or 

agency, or the head thereof; or 

(ii) functions of the Director of OMB relating to 

budgetary, administrative, or legislative proposals. 

(c) This memorandum is not intended to, and does 

not, create any right or benefit, substantive or proce-

dural, enforceable at law or in equity by any party 

against the United States, its departments, agencies, or 

entities, its officers, employees, or agents, or any other 

person. 

(d) The Director of OMB is hereby authorized and di-

rected to publish this memorandum in the Federal Reg-

ister. 

BARACK OBAMA. 

§ 4727a. Implementation of primary objectives of 
TPCC 

The Trade Promotion Coordinating Commit-
tee shall— 

(1) report on the actions taken or efforts cur-
rently underway to eliminate the areas of 
overlap and duplication identified among Fed-
eral export promotion activities; 

(2) coordinate efforts to sponsor or promote 
any trade show or trade fair; 

(3) work with all relevant State and national 
organizations, including the National Gov-
ernors’ Association, that have established 
trade promotion offices; 

(4) report on actions taken or efforts cur-
rently underway to promote better coordina-
tion between State, Federal, and private sec-
tor export promotion activities, including co- 
location, cost sharing between Federal, State, 
and private sector export promotion programs, 
and sharing of market research data; and 

(5) by not later than March 30, 2000, and an-
nually thereafter, include the matters ad-
dressed in paragraphs (1), (2), (3), and (4) in the 
annual report required to be submitted under 
section 4727(f) of this title. 

(Pub. L. 106–158, § 6, Dec. 6, 1999, 113 Stat. 1746.) 

CODIFICATION 

Section was enacted as part of the Export Enhance-

ment Act of 1999, and not as part of the Export En-

hancement Act of 1988 which enacted this chapter. 

§ 4728. Environmental trade promotion 

(a) Statement of policy 

It is the policy of the United States to foster 
the export of United States environmental tech-
nologies, goods, and services. In exercising their 
powers and functions, all appropriate depart-
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