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meaning given such term in the Helen Keller 
National Center Act, as amended by the Reha-
bilitation Act Amendments of 1992 (29 U.S.C. 
1905(2)). 

(c) Annual amount 

The total amount of support the Commission 
may provide from its interstate relay fund for 
any fiscal year may not exceed $10,000,000. 

(June 19, 1934, ch. 652, title VII, § 719, as added 
Pub. L. 111–260, title I, § 105, Oct. 8, 2010, 124 Stat. 
2762; amended Pub. L. 111–265, § 2(4), (5), Oct. 8, 
2010, 124 Stat. 2795.) 

REFERENCES IN TEXT 

The Helen Keller National Center Act, referred to in 

subsec. (b), is title II of Pub. L. 98–221, Feb. 22, 1984, 98 

Stat. 32, which is classified principally to chapter 21 

(§ 1901 et seq.) of Title 29, Labor. The term ‘‘individuals 

who are deaf-blind’’ is defined in section 206(2) of the 

Act, as amended by Pub. L. 102–569, which is classified 

to section 1905(2) of Title 29. For complete classifica-

tion of this Act to the Code, see Short Title note set 

out under section 1901 of Title 29 and Tables. 

AMENDMENTS 

2010—Subsec. (a). Pub. L. 111–265, § 2(5), inserted ‘‘low- 

income’’ after ‘‘accessible by’’. 

Pub. L. 111–265, § 2(4), made technical amendment to 

reference in original act which appears in text as ref-

erence to ‘‘October 8, 2010’’. 

§ 621. Rulemaking on loud commercials required 

(a) Rulemaking required 

Within 1 year after December 15, 2010, the Fed-
eral Communications Commission shall pre-
scribe pursuant to the Communications Act of 
1934 (47 U.S.C. 151 et seq.) a regulation that is 
limited to incorporating by reference and mak-
ing mandatory (subject to any waivers the Com-
mission may grant) the ‘‘Recommended Prac-
tice: Techniques for Establishing and Maintain-
ing Audio Loudness for Digital Television’’ (A/ 
85), and any successor thereto, approved by the 
Advanced Television Systems Committee, only 
insofar as such recommended practice concerns 
the transmission of commercial advertisements 
by a television broadcast station, cable opera-
tor, or other multichannel video programming 
distributor. 

(b) Implementation 

(1) Effective date 

The Federal Communications Commission 
shall prescribe that the regulation adopted 
pursuant to subsection (a) shall become effec-
tive 1 year after the date of its adoption. 

(2) Waiver 

For any television broadcast station, cable 
operator, or other multichannel video pro-
gramming distributor that demonstrates that 
obtaining the equipment to comply with the 
regulation adopted pursuant to subsection (a) 
would result in financial hardship, the Federal 
Communications Commission may grant a 
waiver of the effective date set forth in para-
graph (1) for 1 year and may renew such waiver 
for 1 additional year. 

(3) Waiver authority 

Nothing in this section affects the Commis-
sion’s authority under section 1.3 of its rules 

(47 C.F.R. 1.3) to waive any rule required by 
this Act, or the application of any such rule, 
for good cause shown to a television broadcast 
station, cable operator, or other multichannel 
video programming distributor, or to a class of 
such stations, operators, or distributors. 

(c) Compliance 

Any broadcast television operator, cable oper-
ator, or other multichannel video programming 
distributor that installs, utilizes, and maintains 
in a commercially reasonable manner the equip-
ment and associated software in compliance 
with the regulations issued by the Federal Com-
munications Commission in accordance with 
subsection (a) shall be deemed to be in compli-
ance with such regulations. 

(d) Definitions 

For purposes of this section— 
(1) the term ‘‘television broadcast station’’ 

has the meaning given such term in section 325 
of the Communications Act of 1934 (47 U.S.C. 
325); and 

(2) the terms ‘‘cable operator’’ and ‘‘multi- 
channel video programming distributor’’ have 
the meanings given such terms in section 602 
of Communications Act of 1934 (47 U.S.C. 522). 

(Pub. L. 111–311, § 2, Dec. 15, 2010, 124 Stat. 3294.) 

REFERENCES IN TEXT 

The Communications Act of 1934, referred to in sub-

sec. (a), is act June 19, 1934, ch. 652, 48 Stat. 1064, which 

is classified principally to this chapter. For complete 

classification of this Act to the Code, see section 609 of 

this title and Tables. 

This Act, referred to in subsec. (b)(3), is Pub. L. 

111–311, Dec. 15, 2010, 124 Stat. 3294, known as the Com-

mercial Advertisement Loudness Mitigation Act or the 

CALM Act, which enacted this section and provisions 

set out as a note under section 609 of this title. 

CODIFICATION 

Section was enacted as part of the Commercial Ad-

vertisement Loudness Mitigation Act, or the CALM 

Act, and not as part of the Communications Act of 1934 

which comprises this chapter. 

§ 622. Optional electronic labeling of communica-
tions equipment 

(a) Definitions 

In this section— 
(1) the term ‘‘electronic labeling’’ means dis-

playing required labeling and regulatory infor-
mation electronically; and 

(2) the term ‘‘radiofrequency device with dis-
play’’ means any equipment or device that— 

(A) is required under regulations of the 
Commission to be authorized by the Com-
mission before the equipment or device may 
be marketed or sold within the United 
States; and 

(B) has the capability to digitally display 
required labeling and regulatory informa-
tion. 

(b) Requirement to promulgate regulations for 
electronic labeling 

Not later than 9 months after November 26, 
2014, the Commission shall promulgate regula-
tions or take other appropriate action, as nec-
essary, to allow manufacturers of radio-
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