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(C) The extent of consumers’ knowledge of
the data collection process.

(D) The extent to which consumers know
how to get a copy of a consumer report.

(BE) The extent to which consumers know
and understand the factors that positively or
negatively impact credit scores.

(3) Report required

Before the end of the 12-month period begin-
ning on December 4, 2003, the Comptroller
General shall submit a report to Congress on
the findings and conclusions of the Comptrol-
ler General pursuant to the study conducted
under this subsection, together with such rec-
ommendations for legislative or administra-
tive action as the Comptroller General may
determine to be appropriate, including recom-
mendations on methods for improving finan-
cial literacy among consumers.

(Pub. L. 108-159, title V, §517, Dec. 4, 2003, 117
Stat. 2008.)

EFFECTIVE DATE

Section subject to joint regulations establishing ef-
fective dates as prescribed by Federal Reserve Board
and Federal Trade Commission, except as otherwise
provided, see section 3 of Pub. L. 108-159, set out as an
Effective Date of 2003 Amendment note under section
1681 of Title 15, Commerce and Trade.

DEFINITIONS

For definitions of terms used in this section, see sec-
tion 2 of Pub. L. 108-159, set out as a note under section
1681 of Title 15, Commerce and Trade.

§9707. The national public service multimedia
campaign to enhance the state of financial
literacy

(a) In general

The Secretary of the Treasury (in this section
referred to as the ‘“‘Secretary’), after review of
the recommendations of the Commission, as
part of the national strategy, shall develop, im-
plement, and conduct a pilot national public
service multimedia campaign to enhance the
state of financial literacy and education in the
United States.

(b) Program requirements
(1) Public service campaign

The Secretary, after review of the recom-
mendations of the Commission, shall select
and work with a nonprofit organization or or-
ganizations that are especially well-qualified
in the distribution of public service cam-
paigns, and have secured private sector funds
to produce the pilot national public service
multimedia campaign.

(2) Development of multimedia campaign

The Secretary, after review of the recom-
mendations of the Commission, shall develop,
in consultation with nonprofit, public, or pri-
vate organizations, especially those that are
well qualified by virtue of their experience in
the field of financial literacy and education, to
develop the financial literacy national public
service multimedia campaign.

(3) Focus of campaign

The pilot national public service multimedia
campaign shall be consistent with the na-
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tional strategy, and shall promote the toll-
free telephone number and the website devel-
oped under this chapter.

(¢) Multilingual

The Secretary may develop the multimedia
campaign in languages other than English, as
the Secretary deems appropriate.

(d) Performance measures

The Secretary shall develop measures to
evaluate the effectiveness of the pilot national
public service multimedia campaign, as meas-
ured by improved financial decision making
among individuals.

(e) Report

For each fiscal year for which there are appro-
priations pursuant to the authorization in sub-
section (e),! the Secretary shall submit a report
to the Committee on Banking, Housing, and
Urban Affairs and the Committee on Appropria-
tions of the Senate and the Committee on Fi-
nancial Services and the Committee on Appro-
priations of the House of Representatives, de-
scribing the status and implementation of the
provisions of this section and the state of finan-
cial literacy and education in the United States.

(f) Authorization of appropriations

There are authorized to be appropriated to the
Secretary, not to exceed $3,000,000 for fiscal
years 2004, 2005, and 2006, for the development,
production, and distribution of a pilot national
public service multimedia campaign under this
section.

(Pub. L. 108-159, title V, §518, Dec. 4, 2003, 117
Stat. 2009.)

EFFECTIVE DATE

Section subject to joint regulations establishing ef-
fective dates as prescribed by Federal Reserve Board
and Federal Trade Commission, except as otherwise
provided, see section 3 of Pub. L. 108-159, set out as an
Effective Date of 2003 Amendment note under section
1681 of Title 15, Commerce and Trade.

§9708. Authorization of appropriations

There are authorized to be appropriated to the
Commission such sums as may be necessary to
carry out this chapter, including administrative
expenses of the Commission.

(Pub. L. 108-159, title V, §519, Dec. 4, 2003, 117
Stat. 2010.)

EFFECTIVE DATE

Section subject to joint regulations establishing ef-
fective dates as prescribed by Federal Reserve Board
and Federal Trade Commission, except as otherwise
provided, see section 3 of Pub. L. 108-159, set out as an
Effective Date of 2003 Amendment note under section
1681 of Title 15, Commerce and Trade.

§9709. Coordinated education efforts

(a) In general

The Secretary of the Treasury (in this section
referred to as the ‘“‘Secretary’), in coordination
with the Secretary of Education, the Secretary
of Agriculture (with respect to land-grant col-
leges and universities), and any other appro-

180 in original. Probably should be subsection **(f),”.
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