§303b

gramming to not more than 10.5 minutes per

hour on weekends and not more than 12 minutes

per hour on weekdays.

(¢) Review of advertising duration limitations;
modification

After January 1, 1993, the Commission—

(1) may review and evaluate the advertising
duration limitations required by subsection
(b); and

(2) may, after notice and public comment
and a demonstration of the need for modifica-
tion of such limitations, modify such limita-
tions in accordance with the public interest.

(d) “Commercial television broadcast licensee”
defined

As used in this section, the term ‘‘commercial
television broadcast licensee’ includes a cable
operator, as defined in section 522 of this title.

(Pub. L. 101-437, title I, §102, Oct. 17, 1990, 104
Stat. 996.)
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CODIFICATION

Section was enacted as part of the Children’s Tele-
vision Act of 1990, and not as part of the Communica-
tions Act of 1934 which comprises this chapter.

CONGRESSIONAL FINDINGS

Pub. L. 101-437, title I, §101, Oct. 17, 1990, 104 Stat. 996,
provided that: “The Congress finds that—

‘(1) it has been clearly demonstrated that tele-
vision can assist children to learn important informa-
tion, skills, values, and behavior, while entertaining
them and exciting their curiosity to learn about the
world around them;

‘(2) as part of their obligation to serve the public
interest, television station operators and licensees
should provide programming that serves the special
needs of children;

‘“(3) the financial support of advertisers assists in
the provision of programming to children;

‘“(4) special safeguards are appropriate to protect
children from overcommercialization on television;

‘“(b) television station operators and licensees
should follow practices in connection with children’s
television programming and advertising that take
into consideration the characteristics of this child
audience; and

‘“(6) it is therefore necessary that the Federal Com-
munications Commission (hereinafter referred to as
the ‘Commission’) take the actions required by this
title [enacting sections 303a and 303b of this title].”

§303b. Consideration of children’s television
service in broadcast license renewal

(a) After the standards required by section
303a of this title are in effect, the Commission
shall, in its review of any application for re-
newal of a commercial or noncommercial tele-
vision broadcast license, consider the extent to
which the licensee—

(1) has complied with such standards; and

(2) has served the educational and informa-
tional needs of children through the licensee’s
overall programming, including programming
specifically designed to serve such needs.

(b) In addition to consideration of the li-
censee’s programming as required under sub-
section (a), the Commission may consider—

(1) any special nonbroadcast efforts by the
licensee which enhance the educational and
informational value of such programming to
children; and
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(2) any special efforts by the licensee to
produce or support programming broadcast by
another station in the licensee’s marketplace
which is specifically designed to serve the edu-
cational and informational needs of children.

(Pub. L. 101-437, title I, §103, Oct. 17, 1990, 104
Stat. 997; Pub. L. 102-356, §15, Aug. 26, 1992, 106
Stat. 954; Pub. L. 103-414, title III, §303(c), Oct.
25, 1994, 108 Stat. 4296.)

CODIFICATION

Section was enacted as part of the Children’s Tele-
vision Act of 1990, and not as part of the Communica-
tions Act of 1934 which comprises this chapter.

AMENDMENTS

1994—Subsec. (a). Pub. L. 103414 substituted ‘‘non-
commercial” for ‘‘noncommerical’’.

1992—Subsec. (a). Pub. L. 102-356 inserted reference to
commercial or noncommercial television broadcast 1li-
censes.

§303c. Television program improvement
(a) Short title

This section may be cited as the ‘“Television
Program Improvement Act of 1990”°.

(b) Definitions

For purposes of this section—

(1) the term ‘“‘antitrust laws’’ has the mean-
ing given it in subsection (a) of section 12 of
title 15, except that such term includes section
45 of title 15 to the extent that section 45 of
title 15 applies to unfair methods of competi-
tion;

(2) the term ‘‘person in the television indus-
try”’ means a television network, any entity
which produces programming (including theat-
rical motion pictures) for telecasting or tele-
casts programming, the National Cable Tele-
vision Association, the Association of Inde-
pendent Television Stations, Incorporated, the
National Association of Broadcasters, the Mo-
tion Picture Association of America, the Com-
munity Antenna Television Association, and
each of the networks’ affiliate organizations,
and shall include any individual acting on be-
half of such person; and

(3) the term ‘‘telecast’” means—

(A) to broadcast by a television broadcast
station; or

(B) to transmit by a cable television sys-
tem or a satellite television distribution
service.

(c) Exemption

The antitrust laws shall not apply to any joint
discussion, consideration, review, action, or
agreement by or among persons in the television
industry for the purpose of, and limited to, de-
veloping and disseminating voluntary guidelines
designed to alleviate the negative impact of vio-
lence in telecast material.

(d) Limitations

(1) The exemption provided in subsection (c)
shall not apply to any joint discussion, consider-
ation, review, action, or agreement which re-
sults in a boycott of any person.

(2) The exemption provided in subsection (c)
shall apply only to any joint discussion, consid-
eration, review, action, or agreement engaged in
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