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REPORTING 

PART A—PURPOSE; DEFINITIONS 
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1635d. Definitions. 
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sales. 

PART C—SWINE REPORTING 

1635i. Definitions. 
1635j. Mandatory reporting for swine. 
1635k. Mandatory reporting of wholesale pork cuts. 

PART D—LAMB REPORTING 

1635m. Mandatory reporting for lambs. 

PART E—ADMINISTRATION 

1636. General provisions. 
1636a. Unlawful acts. 
1636b. Enforcement. 
1636c. Fees. 
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1636e. Voluntary reporting. 
1636f. Publication of information on retail purchase 

prices for representative meat products. 
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terms of price reporting requirements. 
1636h. Federal preemption. 

SUBCHAPTER III—DAIRY PRODUCT MANDATORY 
REPORTING 

1637. Purpose. 
1637a. Definitions. 
1637b. Mandatory reporting for dairy products. 

SUBCHAPTER IV—COUNTRY OF ORIGIN 
LABELING 

1638. Definitions. 
1638a. Notice of country of origin. 
1638b. Enforcement. 
1638c. Regulations. 
1638d. Applicability. 

SUBCHAPTER V—NATIONAL BIOENGINEERED 
FOOD DISCLOSURE STANDARD 

1639. Definitions. 

Sec. 

1639a. Applicability. 
1639b. Establishment of national bioengineered food 

disclosure standard. 
1639c. Savings provisions. 

SUBCHAPTER VI—LABELING OF CERTAIN FOOD 

1639i. Federal preemption. 
1639j. Exclusion from Federal preemption. 

SUBCHAPTER VII—HEMP PRODUCTION 

1639o. Definitions. 
1639p. State and tribal plans. 
1639q. Department of Agriculture. 
1639r. Regulations and guidelines; effect on other 

law. 
1639s. Authorization of appropriations. 

SUBCHAPTER I—GENERAL PROVISIONS 

§ 1621. Congressional declaration of purpose; use 
of existing facilities; cooperation with States 

The Congress declares that a sound, efficient, 
and privately operated system for distributing 
and marketing agricultural products is essential 
to a prosperous agriculture and is indispensable 
to the maintenance of full employment and to 
the welfare, prosperity, and health of the Na-
tion. It is further declared to be the policy of 
Congress to promote through research, study, 
experimentation, and through cooperation 
among Federal and State agencies, farm organi-
zations, and private industry a scientific ap-
proach to the problems of marketing, transpor-
tation, and distribution of agricultural products 
similar to the scientific methods which have 
been utilized so successfully during the past 
eighty-four years in connection with the produc-
tion of agricultural products so that such prod-
ucts capable of being produced in abundance 
may be marketed in an orderly manner and effi-
ciently distributed. In order to attain these ob-
jectives, it is the intent of Congress to provide 
for (1) continuous research to improve the mar-
keting, handling, storage, processing, transpor-
tation, and distribution of agricultural prod-
ucts; (2) cooperation among Federal and State 
agencies, producers, industry organizations, and 
others in the development and effectuation of 
research and marketing programs to improve 
the distribution processes; (3) an integrated ad-
ministration of all laws enacted by Congress to 
aid the distribution of agricultural products 
through research, market aids and services, and 
regulatory activities, to the end that marketing 
methods and facilities may be improved, that 
distribution costs may be reduced and the price 
spread between the producer and consumer may 
be narrowed, that dietary and nutritional stand-
ards may be improved, that new and wider mar-
kets for American agricultural products may be 
developed, both in the United States and in 
other countries, with a view to making it pos-
sible for the full production of American farms 
to be disposed of usefully, economically, profit-
ably, and in an orderly manner. In effectuating 
the purposes of this chapter, maximum use shall 
be made of existing research facilities owned or 
controlled by the Federal Government or by 
State agricultural experiment stations and of 
the facilities of the Federal and State extension 
services. To the maximum extent practicable 
marketing research work done under this chap-
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