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(f) Administrative costs

Not more than 3 percent of the funds made
available for this section may be used by the
Secretary to pay administrative costs incurred
in carrying out this section.

(g) Authorization of appropriations

There is authorized to be appropriated to
carry out this section $15,000,000 for each of fis-
cal years 2007 through 2012.

(Pub. L. 106-224, title II, §221, June 20, 2000, 114
Stat. 407; Pub. L. 107-171, title VII, §7223, title
IX, §9009, May 13, 2002, 116 Stat. 454, 483; Pub. L.
110-234, title VII, §7407, May 22, 2008, 122 Stat.
1252; Pub. L. 110-246, §4(a), title VII, §7407, June
18, 2008, 122 Stat. 1664, 2013.)

CODIFICATION

Pub. L. 110-234 and Pub. L. 110-246 made identical
amendments to this section. The amendments by Pub.
L. 110-234 were repealed by section 4(a) of Pub. L.
110-246.

Section was enacted as part of the Agricultural Risk
Protection Act of 2000, and not as part of the Global
Climate Change Prevention Act of 1990 which comprises
this chapter.

AMENDMENTS

2008—Subsec. (g). Pub. L. 110-246, §7407, added subsec.
(g) and struck out former subsec. (g). Prior to amend-
ment, text read as follows: ‘“There are authorized to be
appropriated for fiscal years 2002 through 2007 such
sums as may be necessary to carry out this section.”

2002—Subsec. (a). Pub. L. 107-171, §7223(1), substituted
“To the extent funds are made available for this pur-
pose, the Secretary shall provide” for ‘‘Of the amount
made available under section 261(a)(2), the Secretary
shall use $15,000,000 to provide’’.

Subsecs. (d), (e). Pub. L. 107-171, §9009, added subsecs.
(d) and (e). Former subsec. (d) redesignated (f).

Subsec. (f). Pub. L. 107-171, §9009(1), redesignated sub-
sec. (d) as (f).

Pub. L. 107-171, §7223(2), substituted ‘‘for this sec-
tion” for ‘“‘under subsection (a) of this section”.

Subsec. (g). Pub. L. 107-171, §7223(3), added subsec. (g).

EFFECTIVE DATE OF 2008 AMENDMENT

Amendment of this section and repeal of Pub. L.
110-234 by Pub. L. 110-246 effective May 22, 2008, the
date of enactment of Pub. L. 110-234, see section 4 of
Pub. L. 110-246, set out as an Effective Date note under
section 8701 of this title.
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§6801. Findings and declaration of policy
(a) Findings
Congress finds that—

TITLE T—AGRICULTURE

Page 1832

(1) fresh cut flowers and fresh cut greens are
an integral part of life in the United States,
are enjoyed by millions of persons every year
for a multitude of special purposes (especially
important personal events), and contribute a
natural and beautiful element to the human
environment;

(2)(A) cut flowers and cut greens are pro-
duced by many individual producers through-
out the United States as well as in other coun-
tries, and are handled and marketed by thou-
sands of small-sized and medium-sized busi-
nesses; and

(B) the production, handling, and marketing
of cut flowers and cut greens constitute a key
segment of the United States horticultural in-
dustry and thus a significant part of the over-
all agricultural economy of the United States;

(3) handlers play a vital role in the market-
ing of cut flowers and cut greens in that han-
dlers—

(A) purchase most of the cut flowers and
cut greens marketed by producers;

(B) prepare the cut flowers and cut greens
for retail consumption;

(C) serve as an intermediary between the
source of the product and the retailer;

(D) otherwise facilitate the entry of cut
flowers and cut greens into the current of
domestic commerce; and

(E) add efficiencies to the market process
that ensure the availability of a much great-
er variety of the product to retailers and
consumers;

(4) it is widely recognized that it is in the
public interest and important to the agricul-
tural economy of the United States to provide
an adequate, steady supply of cut flowers and
cut greens at reasonable prices to the consum-
ers of the United States;

(5)(A) cut flowers and cut greens move in
interstate and foreign commerce; and

(B) cut flowers and cut greens that do not
move in interstate or foreign channels of com-
merce but only in intrastate commerce di-
rectly affect interstate commerce in cut flow-
ers and cut greens;

(6) the maintenance and expansion of mar-
kets in existence on December 14, 1993, and the
development of new or improved markets or
uses for cut flowers and cut greens, are needed
to preserve and strengthen the economic via-
bility of the domestic cut flowers and cut
greens industry for the benefit of producers,
handlers, retailers, and the entire floral indus-
try;

(7) generic programs of promotion and con-
sumer information can be effective in main-
taining and developing markets for cut flowers
and cut greens, and have the advantage of
equally enhancing the market position for all
cut flowers and cut greens;

(8) because cut flowers and cut greens pro-
ducers are primarily agriculture-oriented
rather than promotion-oriented, and because
the floral marketing industry within the
United States is comprised mainly of small-
sized and medium-sized businesses, the devel-
opment and implementation of an adequate
and coordinated national program of generic
promotion and consumer information nec-
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