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other officer or agency of the United States by
any other provision of law.

(Pub. L. 86-610, §6, July 12, 1960, 74 Stat. 369.)

Editorial Notes
REFERENCES IN TEXT

This chapter, referred to in text, was in the original
“‘this joint resolution’’, which enacted this chapter and
section 308 of the Public Health Service Act (act July
1, 1944, ch. 373, 58 Stat. 682). Such section 308 was redes-
ignated section 307 by Pub. L. 93-353, July 23, 1974, title
I, §106, 88 Stat. 367, and is classified to section 2421 of
Title 42, The Public Health and Welfare.

Statutory Notes and Related Subsidiaries
TRANSFER OF F'UNCTIONS

See Transfer of Functions notes set out under sec-
tions 2102 and 2103 of this title.

CHAPTER 31—INTERNATIONAL TRAVEL
SUBCHAPTER I—NATIONAL TOURISM POLICY

Sec.
2121. Congressional findings; establishment of pol-
icy.
SUBCHAPTER II—DUTIES
2122. Powers and duties of Secretary of Commerce.
2123. Office of Travel Promotion.
2123a. Research program.

2123b to 2123d. Repealed.
SUBCHAPTER III—ADMINISTRATION

2124. Tourism Policy Council.
2124a, 2124b. Repealed.
2124c. Rural Tourism Development Foundation.
2125 to 2129. Transferred or Repealed.
SUBCHAPTER IV—CORPORATION FOR TRAVEL
PROMOTION

2131. Travel Promotion Act of 2009.

SUBCHAPTER I—NATIONAL TOURISM
POLICY

§2121. Congressional findings; establishment of
policy

(a) The Congress finds that—

(1) the tourism and recreation industries are
important to the United States, not only be-
cause of the numbers of people they serve and
the vast human, financial, and physical re-
sources they employ, but because of the great
benefits tourism, recreation, and related ac-
tivities confer on individuals and on society as
a whole;

(2) the Federal Government for many years
has encouraged tourism and recreation implic-
itly in its statutory commitments to the
shorter workyear and to the national pas-
senger transportation system, and explicitly
in a number of legislative enactments to pro-
mote tourism and support development of out-
door recreation, cultural attractions, and his-
toric and natural heritage resources;

(3) as incomes and leisure time continue to
increase, and as our economic and political
systems develop more complex global relation-
ships, tourism and recreation will become ever
more important aspects of our daily lives; and

(4) the existing extensive Federal Govern-
ment involvement in tourism, recreation, and

TITLE 22—FOREIGN RELATIONS AND INTERCOURSE

§2121

other related activities needs to be better co-
ordinated to effectively respond to the na-
tional interest in tourism and recreation and,
where appropriate, to meet the needs of State
and local governments and the private sector.

(b) There is established a national tourism

policy to—

(1) optimize the contributions of the tourism
and recreation industries to the position of the
United States with respect to international
competitiveness, economic prosperity, full em-
ployment, and the balance of payments;

(2) increase United States export earnings
from United States tourism and transpor-
tation services traded internationally;

(3) ensure the orderly growth and develop-
ment of tourism;

(4) coordinate and encourage the develop-
ment of the tourism industry in rural commu-
nities which—

(A) have been severely affected by the de-
cline of agriculture, family farming, or the
extraction or manufacturing industries, or
by the closing of military bases; and

(B) have the potential necessary to support
and sustain an economy based on tourism;

(5) promote increased and more effective in-
vestment in international tourism by the
States, local governments, and cooperative
tourism marketing programs;

(6) make the opportunity for and benefits of
tourism and recreation in the United States
universally accessible to residents of the
United States and foreign countries and insure
that present and future generations are af-
forded adequate tourism and recreation re-
sources;

(7) contribute to personal growth, health,
education, and intercultural appreciation of
the geography, history, and ethnicity of the
United States;

(8) encourage the free and welcome entry of
individuals traveling to the United States, in
order to enhance international understanding
and goodwill, consistent with immigration
laws, the laws protecting the public health,
and laws governing the importation of goods
into the United States;

(9) eliminate unnecessary trade barriers to
the United States tourism industry operating
throughout the world;

(10) encourage competition in the tourism
industry and maximum consumer choice
through the continued viability of the retail
travel agent industry and the independent
tour operator industry;

(11) promote the continued development and
availability of alternative personal payment
mechanisms which facilitate national and
international travel;

(12) promote quality, integrity, and reli-
ability in all tourism and tourism-related
services offered to visitors to the United
States;

(13) preserve the historical and cultural
foundations of the Nation as a living part of
community life and development, and insure
future generations an opportunity to appre-
ciate and enjoy the rich heritage of the Na-
tion;
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