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lic Health Service Act (42 U.S.C. 247d) as a result of
confirmed cases of the 2019 novel coronavirus
(COVID-19), including any renewal thereof, it shall be
unlawful for any person, partnership, or corporation to
engage in a deceptive act or practice in or affecting
commerce in violation of section 5(a) of the Federal
Trade Commission Act (15 U.S.C. 45(a)) that is associ-
ated with—

‘(1) the treatment, cure, prevention, mitigation, or
diagnosis of COVID-19; or

‘(2) a government benefit related to COVID-19.

‘(c) ENFORCEMENT BY THE FEDERAL TRADE COMMIS-
SION.—

‘(1) VIOLATION.—A violation of subsection (b) shall
be treated as a violation of a rule defining an unfair
or deceptive act or practice prescribed under section
18(a)(1)(B) of the Federal Trade Commission Act (15
U.S.C. 57a(a)(1)(B)).

‘“(2) POWERS OF THE FEDERAL TRADE COMMISSION.—

‘“(A) IN GENERAL.—The Federal Trade Commission
shall enforce subsection (b) in the same manner, by
the same means, and with the same jurisdiction,
powers, and duties as though all applicable terms
and provisions of the Federal Trade Commission
Act (156 U.S.C. 41 et seq.) were incorporated into and
made a part of this Act [probably means ‘‘this sec-
tion’’].

‘“(B) PRIVILEGES AND IMMUNITIES.—Any person
who violates this Act [probably means ‘‘this sec-
tion’’] shall be subject to the penalties and entitled
to the privileges and immunities provided in the
Federal Trade Commission Act.

‘(3) EFFECT ON OTHER LAWS.—Nothing in this Act
[probably means ‘‘this section’’] shall be construed to
limit the authority of the Federal Trade Commission
under any other provision of law.

‘‘(d) SEVERABILITY.—If any provision of this Act
[probably means ‘‘this section’’], or the application
thereof to any person or circumstance, is held invalid,
the remainder of this Act and the application of such
provision to other persons not similarly situated or to
other circumstances shall not be affected by the invali-
dation.”

CONGRESSIONAL FINDINGS AND DECLARATION OF PUR-
POSE COVERING GRANT OF DISTRICT SUBPENA EN-
FORCEMENT AUTHORITY AND AUTHORITY TO GRANT
PRELIMINARY INJUNCTIVE RELIEF

Pub. L. 93-153, §408(a), (b), Nov. 16, 1973, 87 Stat. 591,
provided that:

‘“(a)(1) The Congress hereby finds that the investiga-
tive and law enforcement responsibilities of the Fed-
eral Trade Commission have been restricted and ham-
pered because of inadequate legal authority to enforce
subpenas and to seek preliminary injunctive relief to
avoid unfair competitive practices.

“(2) The Congress further finds that as a direct result
of this inadequate legal authority significant delays
have occurred in a major investigation into the legal-
ity of the structure, conduct, and activities of the pe-
troleum industry, as well as in other major investiga-
tions designed to protect the public interest.

“(b) It is the purpose of this Act [amending this sec-
tion and sections 46, 53, and 56 of this title] to grant the
Federal Trade Commission the requisite authority to
insure prompt enforcement of the laws the Commission
administers by granting statutory authority to di-
rectly enforce subpenas issued by the Commission and
to seek preliminary injunctive relief to avoid unfair
competitive practices.”

PURPOSE OF ACT JULY 14, 1952

Act July 14, 1952, ch. 745, §1, 66 Stat. 631, provided:
“That it is the purpose of this Act [amending this sec-
tion] to protect the rights of States under the United
States Constitution to regulate their internal affairs
and more particularly to enact statutes and laws, and
to adopt policies, which authorize contracts and agree-
ments prescribing minimum or stipulated prices for the
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resale of commodities and to extend the minimum or
stipulated prices prescribed by such contracts and
agreements to persons who are not parties thereto. It is
the further purpose of this Act to permit such statutes,
laws, and public policies to apply to commodities, con-
tracts, agreements, and activities in or affecting inter-
state or foreign commerce.”

Executive Documents
TRANSFER OF FUNCTIONS

For transfer of functions of Federal Trade Commis-
sion, with certain exceptions, to Chairman of such
Commission, see Reorg. Plan No. 8 of 1950, §1, eff. May
24, 1950, 15 F.R. 3175, 64 Stat. 1264, set out under section
41 of this title.

§45a. Labels on products

To the extent any person introduces, delivers
for introduction, sells, advertises, or offers for
sale in commerce a product with a ‘‘Made in the
U.S.A.” or ‘“Made in America’” label, or the
equivalent thereof, in order to represent that
such product was in whole or substantial part of
domestic origin, such label shall be consistent
with decisions and orders of the Federal Trade
Commission issued pursuant to section 45 of this
title. This section only applies to such labels.
Nothing in this section shall preclude the appli-
cation of other provisions of law relating to la-
beling. The Commission may periodically con-
sider an appropriate percentage of imported
components which may be included in the prod-
uct and still be reasonably consistent with such
decisions and orders. Nothing in this section
shall preclude use of such labels for products
that contain imported components under the
label when the label also discloses such informa-
tion in a clear and conspicuous manner. The
Commission shall administer this section pursu-
ant to section 45 of this title and may from time
to time issue rules pursuant to section 553 of
title 5 for such purpose. If a rule is issued, such
violation shall be treated by the Commission as
a violation of a rule under section 57a of this
title regarding unfair or deceptive acts or prac-
tices. This section shall be effective upon publi-
cation in the Federal Register of a Notice of the
provisions of this section. The Commission shall
publish such notice within six months after Sep-
tember 13, 1994.

(Pub. L. 103-322, title XXXII, §320933, Sept. 13,
1994, 108 Stat. 2135.)

Editorial Notes
CODIFICATION

Section was enacted as part of the Violent Crime
Control and Law Enforcement Act of 1994, and not as
part of the Federal Trade Commission Act which com-
prises this subchapter.

§ 45b. Consumer review protection
(a) Definitions
In this section:
(1) Commission
The term “Commission” means the Federal
Trade Commission.
(2) Covered communication

The term ‘‘covered communication’ means a
written, oral, or pictorial review, performance
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