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2002—Pub. L. 107-171 substituted ‘2007 for ‘1995.
1990—Pub. L. 101-624 substituted ‘1995 for *1990°.
1985—Pub. L. 99-198 substituted 1990’ for ¢<1985.
1981—Pub. L. 97-98 substituted ‘1985 for “1981"".
1977—Pub. L. 95-113 substituted ‘‘September 30, 1981
for ‘““June 30, 1977".
1973—Pub. L. 93-86 substituted ‘1977 for ‘‘1973"".
1970—Pub. L. 91-524 substituted 1973’ for *1970.

Statutory Notes and Related Subsidiaries

EFFECTIVE DATE OF 2008 AMENDMENT

Amendment of this section and repeal of Pub. L.
110-234 by Pub. L. 110-246 effective May 22, 2008, the
date of enactment of Pub. L. 110-234, see section 4 of
Pub. L. 110-246, set out as an Effective Date note under
section 8701 of this title.

EFFECTIVE DATE OF 1990 AMENDMENT

Amendment by Pub. L. 101-624 effective beginning
with 1991 crop of an agricultural commodity, with pro-
vision for prior crops, see section 1171 of Pub. L. 101-624,
set out as a note under section 1421 of this title.

EFFECTIVE DATE OF 1981 AMENDMENT

Amendment by Pub. L. 97-98 effective Dec. 22, 1981,
see section 1801 of Pub. L. 97-98, set out as an Effective
Date note under section 4301 of this title.

EFFECTIVE DATE OF 1977 AMENDMENT

Amendment by Pub. L. 95-113 effective Oct. 1, 1977,
see section 1901 of Pub. L. 95-113, set out as a note
under section 1307 of this title.
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§4601. Findings and purposes
(a) Findings

Congress makes the following findings:

(1) Honey is produced by many individual
producers in every State in the United States.

(2) Honey and honey products move in large
part in the channels of interstate and foreign
commerce, and honey which does not move in
such channels directly burdens or affects
interstate commerce.

(3) In recent years, large quantities of low-
cost, imported honey have been brought into
the United States, replacing domestic honey
in the normal trade channels.

(4) The maintenance and expansion of exist-
ing honey markets and the development of
new or improved markets or uses are vital to
the welfare of honey producers and those con-
cerned with marketing, using, and processing
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honey, along with those engaged in general ag-
ricultural endeavors requiring bees for polli-
nating purposes.

(5) The honey production industry within
the United States is comprised mainly of
small- and medium-sized businesses.

(6) The development and implementation of
coordinated programs of research, promotion,
consumer education, and industry information
necessary for the maintenance of markets and
the development of new markets have been in-
adequate.

(7) Without cooperative action in providing
for and financing such programs, honey pro-
ducers, honey handlers, wholesalers, and re-
tailers are unable to implement programs of
research, promotion, consumer education, and
industry information necessary to maintain
and improve markets for these products.

(8) The ability to develop and maintain pu-
rity standards for honey and honey products is
critical to maintaining the consumer con-
fidence, safety, and trust that are essential
components of any undertaking to maintain
and develop markets for honey and honey
products.

(9) Research directed at improving the cost
effectiveness and efficiency of beekeeping, as
well as developing better means of dealing
with pest and disease problems, is essential to
keeping honey and honey product prices com-
petitive and facilitating market growth as
well as maintaining the financial well-being of
the honey industry.

(10) Research involving the quality, safety,
and image of honey and honey products and
how that quality, safety, and image may be af-
fected during the extraction, processing, pack-
aging, marketing, and other stages of the
honey and honey product production and dis-
tribution process, is highly important to
building and maintaining markets for honey
and honey products.

(b) Purposes
The purposes of this chapter are—

(1) to authorize the establishment of an or-
derly procedure for the development and fi-
nancing, through an adequate assessment, of
an effective, continuous, and nationally co-
ordinated program of promotion, research,
consumer education, and industry information
designed to—

(A) strengthen the position of the honey
industry in the marketplace;

(B) maintain, develop, and expand domes-
tic and foreign markets and uses for honey
and honey products;

(C) maintain and improve the competitive-
ness and efficiency of the honey industry;
and

(D) sponsor research to develop better
means of dealing with pest and disease prob-
lems;

(2) to maintain and expand the markets for
all honey and honey products in a manner
that—

(A) is not designed to maintain or expand
any individual producer’s, importer’s, or
handler’s share of the market; and

(B) does not compete with or replace indi-
vidual advertising or promotion efforts de-
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